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THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 
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LAP PASTES « Picx-up GUMS 


FOR LABELING MACHINES 


TINSTIC 


FOR SPOT LABELING ON CANS 


WESTERN 


MANUFACTURED BY 
WESTERN PASTE & GUM CO. 


JOS. M. ZOLLER & CO., INC. 
OANNED FOODS. CANS. DOUBLE PINEAPPLE GRATER 


BOXES, PACKERS’ SUPPLIES, (WITH HOPPER REMOVED) 


PHONES: 205-206-207 Phoenix Bidg. 
88. PAUL 1140 & 44% BALTIMORE, MD. 
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Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from soKd blanks which gives a cutting edge 
to two sides of thetooth. Hopper and discharge shoots are lined 
with white pine. 
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SERVICE 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 

keyed upto the theory that plant efficiency is meas- 

ured by thenumber of orders shipped on the day 


of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. | 
LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 


DALLAS TEXAS, 709 Main Street NEW YORK, 299 Broadway 
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TROYER-FOX NON-SPILL CLOSING MACHINES. 


SPEED... 


One large Baltimore Packer tell us in a letter dated October 19th this year, 
‘“We operated a Troyer-Fox Non-Spill Closing machine on peas at 95 cans per 
minute throughout the season with the exception of one evening when we ran 
it at 102 for two hours obtaining as good results as at the lesser speed. In fact, 
this is the first machine we have had that will make uniform, perfect seams day 
in and day out.”’ 

Name of the writer of the above statement sent to you on request. Write to 
our nearest selling agency. . 


SEATTLE-ASTORIA IRON WORKS 
SEATTLE, WASHINGTON. 


Sales Agents. 
J. L. Collins, Geo. H. Dowsing, H. S. Gray & Co., E. P. Burbank, 
Santa Marina Bldg., Pratton Bldg., Honolulu, 2108 Boston St., 


San Francisco, Calf. Sydeny, Australia. T. H. Baltimore, Md, 


\ 


| 
i 


December 5, 1921 


BALTIMORE, MONDAY, DECEMBER 5, 1921 No. 14 


The Book You Need! 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 


PRICE $5.00 PER COPY 


THE CANNING TRADE 


WEEKLY REVIEW 


A Holiday in Buying—Understanding of the Real Situation 
Needed—The Strong Position of All Canned Foods, Espe- 
cially Tomatoes—Messenger Predicts a Complete 
Cleanout—Weaker Prices and Their Cause, 


The canned foods market has evidently caught the spirit 
of the Washington Peace Conference and declared a 30-day 
holiday on buying; or, at least, that seems to be the impres- 
sion in the market as one goes its rounds. We know, of course, 
that this is the usual annual holiday, and experienced holders 
of canned foods are not worried at the present quietness, nor 
will they be carried off their feet. It is said the jobbers are 
taking nothing but what they absolutely need, and then only in 
the smallest possible amounts. Obviously, then, it is not a 
time to try to force sales of good, and we trust the canner 
holders will bear this in mind and not cause the whole market 


a heavy loss, as well as themselves. It may take courage to 
go through this December without letting go of your goods, 
or, what is of even greater importance, of letting go of your 
morale. We expect to see retailers of all kinds cutting their 
prices with a vengeance, so as to unload the goods before 
January 1st; and this general slaughter in the market, as the 
people see it, is not going to put heart into business unless its 
cauce is thoroughly understood. Practically every line of busi- 
ness has had a poor year, and the time is now at hand when 
accounts will be made for the Internal Revenue tax. Usually 
the great department stores and others of that kind have their 
annual clearance sales in January, after the heavy holiday 
buying. Under this taxing situation the losses caused in such 
clearance sales would have to be carried over the entire year. 
Rather than do this, and in order to avoid the payment of any 
more taxes than necessary, these stores will put these clearance 
sales on in December, thus bringing their losses into this month 
and into the tax returns for 1921. They know that their costs 
are higher in 1921 than they will be in 1922, and for this 
reason, also, they want these losses to come off of any profits 
they may have made this year, and they will take their losses 
on the higher post goods of 1921. This must be done before 
January 1st, 1922. So, when you see “the bottom dropping 
out of prices” this month, don’t be worried, for, as the adver- 
tiser says, ‘“‘there’s a reason.’’ When you know that the ghost 
ig only a sheet| hiding a real, live man, you need not be scared. 
If you do not know this, you may be tempted to let go your 
goods before everything is lost, thus insuring the very loss you 
are trying to avoid. We have said it may take courage to with- 
stand this, but it will, rather, take knowledge or undersand- 
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ing. Now that you see how the game is going to be played, 
stand pat with your holdings and you will profit after the 
turn of the year by doing so. 

The corn canners have had the situation laid plainly be- 
fore them, and they are holding their goods with strength and 
confidence. If this article can assume this position, based upon 
knowledge of the actual situation and its inherent strength, 
what excuse is there for any other item in the list of canned 
foods showing the white feather? Relatively speaking, if corn 
is strong, peas should be stronger and tomatoes strongest, and 
we will not be far into the new year before the buyers find out 
the truth of this. 


There is a rumor now going the rounds that the Bureau of 
Markets and Crop Estimates of the Department of Agriculture 
has issted its estimate of the 1921 tomato pack, and places 
the figure at four and one-half million cases as the 1921 pack. 
We say this is merely a rumor, for, as far as we are concerned, 
we have not received any such report from that Department, 
and we think we would if it had been issued. If this report 
is true, think what it will mean to the tomato market? Here- 
tofore this Government estimate has usually been considered 
wide of the mark, for their estimate is based upon the number 
of acres grown to tomatoes, the average yield therefrom, and 
the average yield in cases per ton. But while the industry has 
been prone to criticise this estimate in the past, it should be 
noted that the United States census figures have pretty well 
borne out the correctness of the estimate. In other words, the 
estimate of the Department has always been in excess of the 
figures as published by the N. C. A., and the census shows that 
the figures of the N. C. A. are far behind its returns. Far be 
it from us to attempt any guess upon the tomato pack of 1921, 
or any other year for that matter, for that is surely a fool’s 
paradise. But we will be surprised if the final figures show 
as small a pack as 4,500,000 cases. That would be almost a 
calamity. The country cannot get along with so few canned 
tomatoes, even granting the wildest of ideas as to the carryover 
to add to this. And yet our good friend (R. W. Messenger, of 
Federalsburg,. Md., right in the heart of the great Tri-State 
tomato-canning region, and who is a constant and never-ending 
student of the tomato game) has just written us in a way that 
brings the market student up standing. He gays: 

“Statistics, as a rule, make very little impression on the 
average buyer or seller, but there is one form of statistics 
which is going to be available within the next few months, and 
which is going to make an impression on both buyer and seller, 
and a very strong one at that. There are going to be no canned 
tomatoes at all left in first hands in a very much shorter time 
than most people think, and when they are entirely gone every- 
body will realize that they are gone beyond doubt. 

“Figures positively show that there have been 91,800,000 
cases of tomatoes consumed in that part of our country east of 
the Mississippi River in the years 1912 to 1920, inclusive, an 
average of 10,200,000 cases yearly, If 3,400 wholesalers, job- 
bers and chain stores distributed these goods, they averaged 
just five minimum cars each, or one car every seventy-three 
days. At the present time most of these dealers are working 
on a positively ‘“‘hand-to-mouth” policy, where as normally they 
would average about three cars each in stock. At the same 
time there is nowhere near enough canned tomatoes in packers’ 
hands to furnish one car each for these potential buyers. Any- 
one who feels that way about it is welcome to talk all he pleases 
on the subject of the consumption of canned tomatoes falling 
off, hard times affecting the buying power of the ultimate cus- 
tomer, inability of anyone to carry stocks on account of finan- 
cial stringency; they are welcome to “hash” and “rehash’”’ it 
and talk the subject to death in any way they please, but even 
if the consumption is only one-fourth of what it ought to be, 
and consumers who are able to buy five cans of high-priced 
fruit cannot possibly squeeze out the 10c required to buy one 
can of No. 2 tomatoes, and the wholesaler who can take in 
Hawaiian pineapple with a sight draft attached to each bill of 
lading requiring $8,000 to lift has to come in a pool car of 
tomatoes with 100 cases for his share and delay payment of 
invoice for forty days, although, of course, discounting his bill; 
yet when canned tomatoes are all gone, they will be all gone, 
and ‘there’s am end on ’t,’ 
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“Tt may be entirely true that consumption of canned toma- 
toes has fallen off, but at the present rate the chain stores alone 
will uSe up every last one which the canners own in six months. 
If consumption hag fallen off, it is only interesting as showing 
that too much preparation for next year’s packing should not 
be made. Times have changed materially, and no one should 
can tomatoes next year who is not prepared to carry them in 
stock after they are canned. Never was it plainer than at pres- 
ent that with a normal pack canned tomatoes will be likely to 
sell for a whole year at prices below cost of production unless 
every canner is prepared to carry his stocks. Optimism should 
not take the form of extra preparation for next year, but the 
least bit of optimism in the world will show anyone who is for- 
tunate enough to own canned tomatoes right now that he is, 
indeed, foolish to sell them at present prices, which in most 
cases represent a loss to the produce,.”’ 


All this may seem very ‘“‘bullish,’’ but the market is in 
no condition to be affected by ‘“‘bull’’ tactics, and it is pointed 
out now merely so that you may realize what the fuure holds 
for you. If a man can let go of his goods at low prices in the 
face of the situation as it is, he is, indeed, weak-kneed or badly 
pushed for money. No need to go back over the markets of 
the past. You will never make any money out of a market 
that has past; if you make any money, it will be made from 
the markets of the future, and the future looks very rosy to 
anyone in touch with the real conditions. 

For, remember well, when this situation begins to unroll 
itself, ‘‘buyers’ strikes’? and ‘“gentlemen’s agreements” will 
fade away like mist before the sun, and you will see the buyers 
taking care of their own interests. We sometimes think that 
the wholesale grocer’s courage is very much of the same kind 
as that displayed by the Germans in the late war—while every- 
thing was going in their favor they were brave as Spartans, 
but as soon as the tide began to turn against them their cour- 
age oozed rapidly and they became cringing yellers of ‘‘Kam- 
arad.”’ The jobbers know there are not sufficient goods to go 
‘round, even under very light demand, and especially so with 
tomatoes, and do you think they will sit by and see their com- 
petitors stocking up with the goods and they be left out? ’Deed 
they won’t, If the wholesale grocers do not take the goods, 
the chain stores and mail-order houses will, down to the last 
case. So the canner is coming into his own very soon. Watch 
the market, keep posted, and don’t lose courage, for you have 
waited long for this turn. 

Today’s markets show a weakening in prices. Corn that 
was quoted at $1.00 is now held at 95c; spinach that was $1.40 
is now quoted at $1.35; sweet potatoes that were $1.20 are now 
held at $1.15; but standard No. 3 tomatoes, which were for- 
merly quoted at $1.40, are now quoted in this city at $1.45. 
The weakening is due to brokers’ drives to get business, rather 
than to any efforts on the part of holders to get rid of the 
goods, and we know that in some instances, if not all, the goods 
sold at the lower prices were not up to quality. 

Instead of trying to find a buyer for your goods at this 
time, set yourself the task of trying to see how you can im- 
prove the marketing of your goods. A suggestion is made in 
the editorial this week. Think it over. If you do not believe 
there is a much-needed change in this matter, then go on peace- 


, fully sleeping and, like the ladies who ‘‘enjoy ill health,” nurse 


your grouch to your bosom and go on complaining, 


ASSOCIATION MEETING DATES 


December 7, 8, 1921—New York State Canners Association, at 
at Powers Hotel, Rochester, N. Y. 

December 13, 14, 1921—The Ohio Canners Association will hold 
their annual meeting at the Hotel Gibson, Cincinnati, Ohio. 

December 15, 16, 1921—Tri-State Packers ,at Hotel Adelphia, 
Philadelphia, Pa. 

January 16 to 20, 1922—National Canners, Machinery and Sup. 
plies, National Food Brokers, at Louisville, Ky. National 
Convention and Machinery Display. No hotel headquarters. 
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STOP!! 


Dont forget the convention in Louis- 
ville during the week of January 16th. 
Get out your best hat and Sunday-go- 
to-meetin’ clothes and come along. Or 
if you don’t care to “slick up” throw 
a tooth brush and a cake of soap in 
your suitcase and comeanyway. And 
remember this: 


LOUISVILLE WELCOME YOU 


TO 
THE CONVENTION OF 
THE NATIONAL CANNERS 
ASSOCIATION 
WEEK OF JANUARY 16th 


The Embry Box Company sends 
its personal greetings and will be 
disappointed if you don’t drop into 
their booth and say “Howdy.” They 
also cordially invite a thorough inspec- 
tion of their plant and facilities. 


And when you place that next order 
for wire-bound boxes, nailed boxes, 
5-gallon crates and any special con- 
tainers, remember Embry is right on 
the job and guarantees absolute sat- 
isfaction. 


Embry Box Company 


Incorporated 


Louisville 


Kentucky 


The Power of Color 
Makes Sales 
and Profits 


The power of color is brought to 
full development here at Color-Print- 
ing Headquarters. Packages are made 
entirely fit for their purpose. They 
instantly indicate the contents and 
do it in a way that invites ownership. 
Character! That’s the word that de- 
scribes them. That on the outside 
denotes the same on the inside. Come 
here for your 


LABELS, POSTERS 
WINDOW DISPLAYS 


You will get fine design, unerring 
choice of color, and craftsmanship 
that leaves nothing to be desired. It 
is true that we make the most labels. 
That indicates growth through merit. 
The quantity you may need is not 
material. We invite large orders or 
small ones. All have the same close 
attention and the price is made right. 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Cincinnati, 55 Beech Street 
Baltimore, 439 Cross Street 
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75th 


ANNUAL CONVENTION 
OF THE 


WESTERN CANNERS ASSOCIATION 
CRYSTAL ROOM HOTEL SHERMAN 
CHICAGO 
NOV. 11—12 1921 


(Continued From Last Week) 


THIRD SESSION 


Saturday Morning, November 12, 1921. 

President Clark op d the ti at 10:15 o’clock A, M. 

PRESIDENT CLARK: The first address is that of Dr. Woodbury on 
the subject that certainly interests all corn packers, 

DR. WOODBURY: (Dr. Woodbury’s address is reserved until later.) 

MR. CLARENCE H. SEARS: [ had the very great pleasure of 
accompanying Dr. Woodbury to the Canadian sections where the corn bearer 
was very plentiful last September. I was impressed with two things: One 
that it had not traveled and spread as rapidly as I had expected. In 
talking with some of the scout men and others that live in Canada, I found 
that it had been in that section, as some of the men said, for about ten years 
at least, and the wonder was that it had not traveled and scattered further 
than it had. But there is this suggestion to make in reference to that 
situation: They do not raise the quantities of corn that we do in this 
country, through this corn section, and the spread would not be as rapid, 
of course, in Canada where the quantities of corn are not grown as they 
are in this country, but yet I feel almost like taking issue with Dr. Woodbury 
in regard to his sanguine hope of its low spread and its lack of danger. 

Now, I can imagine where a man can grow field corn with this worm 
infesting it to some quite extent. He can at least feed it to his hogs. It 
does not endanger the hogs or any other stock, but how about sweet corn? 
Now, for example, we had an infestation this fall on some fall spinach of 
the green worm. The very late spinach contained a very few worms, so 
few that two field men insisted that we ought to go ahead and can it, that 
they couldn’t find any worms, but yet there was just enough every now and 
then that we said we were afraid to can it and did not can it. The worst of 
it was plowed under and some was disposed of other ways. That would 
be the way with sweet corn. 

If you know there are ten ears in the field with the worm in it you 
won’t dare to can that corn. You can’t discover it as you can the corn ear 
worm, and you can’t destroy it as you could the corn ear worm because, 
as Dr. Wodbury has said, you can’t see it. It may be in the cob. It may 
be between the cob and the rows of corn. I think it is a very great menace 
to the sweet corn growing industry. 

It is not a question of being able to grow some kind of crop. That 
is not the question. If that sweet corn is infested at all you dare not put 
it in a can. I think, gentlemen, it is up to this canning industry to take 
a serious and prompt action in this matter. 

(Mr. McCall then acted as temporary chairman.) 


CHAIRMAN McCALL: It is not only the sweet canners that have 
problems. The next problem that is to be considered has to do with the pea 
canners. We have with us Mr. Hagemann, secretary of the Wisconsin 
Canners Association, who is to speak upon ‘Pea Canning Problems.” 

(This address is reserved.) 2 
CHAIRMAN McCALL: Our next subject then, as I see, would be an address 
on the Distribution of Canned Goods by Mr. James Moore, vice-president of 
the National Canners Association. We all know Mr, Moore and I know you 
will be glad to hear what he has to say on the subject. 

DISTRIBUTION OF CANNED FOODS 
Address by Mr. James Moore, Vice-Presirent of National Canners Association. 

The vital functions of every industry are production, distribution and 

consumption. 


Consumption, 

The last should always be ranked first in importance for the demands 
of the consumer alone make possible the healthy functioning of the agencies 
of production and distribution. Every human being is to a greater or less 
degree familiar with the processes of food production. To obtain—and to 
retain—his approval of canned foods requires eternal vigilance in procuring 
the best of raw materials, in assuring sanitary preparation, in conserving 
the safest and most delicious foods at the lowest possible production cost. 

Distribution. 

Unfortunately, the same intensity of interest on the part of the 
consumer is not manifested in the subject of distribution. Yet as we are all 
painfuly aware there is added in the course of distribution of canned foods 
an increment varying from approximately 50 per cent to more than 100 
per cent of the original producer’s selling price. No problem in the economy 
of living is more serious, nona more worthy of careful analysis and 
unprejuriced consideration than the distributing cost of food. 

We producers of canned foods have but recently emerged from a period 
when production was our chief objective. Now we are concerned not so much 
with production of canned foods as with the production of consumption of 
canned foods. 

Without hostility toward any distributing medium without condemnation 
of the efforts which have been made to destroy established customs in selling 
and distributing our products which developed with the growth of our 
industry ; we have been forced during the past twelve months to recognize a 
pronounced check in the movement of canned foods from our factories, an 
apparent change of policy on the part of distributors, which if real and if 
permanent, threatens the prosperity of our industry, 

The Wholesale Grocer. 

The wholesale grocer was the pioneer in the distribution of canned foods. 
His ambition was to provide an assured supply of canned foods to satisfy the 
increasing demands of his trade was the parent of the custom of buying 
futures. His purchase contract enabled the individual canner—and the 
development of our industry has been along individualistic lines—to satisfy 


the banker that money advanced for production would be rapid when the pack 
was completed and delivery made to the purchaser. The adequately financed 
and intelligently directed organization of the wholesale grocer made possible 
a distribution of canned foods through numerous and widely scattered retailers 
with a minimum of risk and a minimum of cost for the service rendered. 

The existence of the wholesale grocer from that stage or industry “‘whence 
the memory of man runneth not to the contrary”, his continuous growth in 
numbers, influence and volume of business, demonstrate the essential character 
of the service he performs in the economy of distribution, 

His position in our industry has been peculiarly well established, and his 
leadership in distribution of canned foods will continue as long as he permits 
principles upon which the success of the industry has been based to control 
his policy in purchasing. With unequaled facilities for ascertaining the 
probable requirements of the consuming public, he must purchase futures in 
such volume as to assure adequate production, otherwise he makes unfair use 
of his special knowledge and will suffer his punishment in the demoralization 
of the industry, or the development of distribution along other lines. In 
purchasing futures, neither the wholesale grocer nor the canner can fortell 
the harvest of growing crops. Their interests are mutual and together they 
must share the hazard of short production occasioned by causes entirely beyond 
their ‘control. Only a colossus of industry, with heavy reserve stock in storage 
could undertake to furnish an adequate supply of “‘spot’’ canned foods, or 
guarantee the delivery of 100 per cent of the volume of normal future 
purchases. It is hardly necessary tq suggest that a producer having the 
financial strength to perform the near-impossible in carrying reserve stocks 
sufficient to minimize crop hazards, would bear all the burden and carry all 
the risk without seeking the profits of distribution. 

Retailer’s Associations, 

These organizations, like the entry of the wholesale grocer into the realms 
of production, like the attempts of producers to distribute direct to the 
retail trade, are manifestations of effort to eliminate costs and combine, profits 
and under existing conditions will not materially affect either production or 
distribution. 

The Chain Store. 


Originating at a comparatively recent date, the chain store is unquestion- 
ably the outcome of an economic demand. In reality it has more the character 
of the retail store than that of the wholesaler. It has grown strong in the 
congested centers of population, where the retailer had failed to antici- 
pate the growing needs and desires of the consumer. Perhaps no line of 
industrial effort has been marked by a greater percentage of failures. These 
failures demonstrate the impossibility of the chain store superseding the 
activities of the wholesale grocer. When conditions justify its existence, the 
chain store will continue to thrive, and in performing its function as an 
economical and efficient distributor may eliminate to a certain extent the 
less efficient retail grocers, and thereby curtail somewhat the business of the 
wholesale distributors. It is impossible that either can greatly injure the 
other, as their functions are radically different, and the demands of our great 
country require all the service that has been rendered in the past by the 
wholesale grocer and the additional service that may result from the growth 
of chain stores, to adequately distribute necessary products to the consuming 
public. 

The Self-Striving Store. 


Another modification of the chain store idea is found in the numerous 
organizations which endeavor to distribute goods without the assistance of 
salesmen. You are familiar with their character, and may possibly at some 
time have indulged in ridicule of their efforts. Nevertheless, they respond 
to a demand on the part of the consuming public for lower cost of distribution 
and lower priced foods. Where consumers in sufficient numbers are willing 
to diverge from the usual shopping methods and take upon themselves the 
burden of selecting and delivering the goods which they desire, the self- 
serving store has proved successful, and under the economic conditions which 
we all anticipate for the next few years, may become a much more powerfu 
distributing medium. 

The Mail Order House. 

In placing these great merchandising organizations last, I have in mind 
cnly their importance as distributors of canned foods. While they have 
performed substantial service in this connection, there has been no such 
development of volume of business as originally anticipated. Apparently the 
extraordinary cost of handling as well as transportation of small packages 
of canned has rendered it impossible to make prices sufficiently 
attractive to create a heavy demand. 

The Broker. a» 


We must not overlook the most important factor; but as producers we 
decline to place him in the class of independent distributors. We regard him 
as our representative, indespensible in presenting our views and our products 
to the distributors, and in that capacity his position is invulnerable. 

The existing agencies of distribution, one and all developments of economic 
conditions, independent individualistic and competitive, have made possible the 
marvelous growth of the canning industry. Functioning along established 
lines, purchasing to encourage and stabilize production, sharing with the 
producer in the hazard of crop failure, aiding the producer in promoting 
consumers good-will, their future prosperity is assured. 

The patience with which you have followed my recital of familiar facts, 
leads me to feel that you expect in conclusion something definite, opportune 
and helpful. If such be the case, I fear that I bring you only disappointment 
There is no panacea for the ills affecting our industry. There is no merit at 
this time in radical innovations in either production or distribution. We are 
in a period of steadily diminishing margin between» manufacture cost and 


> 


December 5, 1921 THE CANNING TRADE. | 9 


ADEQUATE EQUIPMENT IS WORTH ITS COST. 


It costs money to keepin motion any machine that 
does not render full returns. Its taking power, floor space 
and attention without delivering adequate service. 


If you put the MONITOR Pea Cleaner in your plant, 


you will get ‘value received.’ It will pay its way because 


its work is complete and efficient. 


Why waste good money on inferior equipment ? Why 
not get the best at first ? You surely will in the end. If 
there is nothing to this, why do so many of the prominent 
pea packers insist on the MONITOR. 


ae _ GET POSTED BEFORE YOU SELECT PEA CLEANERS. 


A. K. ROBINS & CO. 
Baltimore, Md. 
P. O. Drawer 25 SILVER CREEK, N. Y. BROWN, Ld 
amiuiton, int. 


SUPPORT CANNED FOODS WEEK BERGER & CARTER co. 
MARCH 1—8, 1922 IT WILL HELP YOUR BUSINESS “ 


Tilleonburg, Ont. 


“HUNTLEY MFG. CO. 


ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


SUPPORT 
CANNED FOODS WEEK 
MARCH 1-8 1922 
IT WILL HELP YOUR BUSINESS 
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selling price. The distributor finds a like relation between the price he pays 
and the price he is able to obtain. Costs of production, costs of distribution 


must be curtailed, to stimulate consumption, to obtain a living margin of 
profit, 


The canning industry must stage a genuine “Come back” along lines of 
individualism, competition and co-operation between producer and distributor. 
To invite and encourage new agencies of distribution, with the field already 
crowded, is as unsound economically as to urge increased production with 
warehouses overfilled. 

In place of the new and plausible formula: 
greater distribution: I would suggest: 
greater distribution. 

With supreme faith, that established principles and existing agencies of 
distribution are adequate to safeguard our industry .n its hour cf peril, I woud 
be false to myself and my friends if I failed to give you a thought inspired 
by the splendid address of your President. 

Assume that distributors are converted to the worship of “strange gods” ; 
that distribution as organized fails to perform as efficiently and economically 
as conditions require, we shall not be forced to invoke the aid of the domi- 
nant trade organizations of a kindred industry. 

If agriculture, the most individualistic of industries, is able to make sub- 
stantial progress in controllng and marketing its products, is it i ib] 
conceive that the canning industry, one of the most essential branches of 
agriculture, shall find it utterly impossible through the formation of local 
warehousing and marketing groups and their combination into one great na- 
tional organization to conserve their surplus stocks to equalize financial pres- 
sure and to distribute their products when and where needed through the 
established mediums of distribution if they are still functioning properly at a 
minimum of cost to the ultimate consumer? (Anpplause.) 

It will be said that legal obstacles stand in the way, but is it conceivable 
that a congress which Jends a willing ear to the plea of the agricultural inter- 
ests when they seek for special legislation when they speak for special, reduced 
rates on their products, will hesitate to give a fair hearing and reasonable 
treatment to an important branch of the agricultural industry when it seeks 
relief in the hour of need? 


CHAIRMAN McCALL—Our next topic is one pertaining to the Open Corn 
Price Association of Ohio, by Mr. H. A. Orr, of Circleville, Ohio. (We will 
give Mr. Orr’s paper later.) _ 

MR. DYE-—Since you have offered the opportunity, I am going to an- 
nounce the Conference Committee. After the Association was dissolved, fol- 
lowing the judgment of the gentlemen, it was suggested that there be a Con- 
ference Committee appointed to serve with the manager of this work, and I 
was requested to announce to this meeting the names of this Conference Com- 
mittee. I want to say that there have been suggested or selected up to this 
time for Ohio, Mr. Walter J. Sears and Mr, Howard Orr. I apologize to Mr. 
Sears and just say that he has been so busy that I could not consult him as 
to his acceptance. Indiana, Dr. R. C. Mayhall; Illinois, E. T. Trego; Iowa, 
J. E. Hill; Wisconsin, Fred. A. Stare; Minnesota, E, B. Cosgrove: For the 
Eastern States we will have to name them later. 

PRESIDENT CLARK: We are now ready for the report of the Conference 
Committee. 

MR. GERBER: I will offer the report of the Conference Committee, which 
I will ask Mr. Sears to read, and I move its adoption. 

REPORT OF CONFERENCE COMMITTEE 
Ry Mr. Walter I. Sears 

The Joint Conference Committee, consisting of members of the National 
Wholesale Grocers’ Association, Wisconsin Pea Packers’ Association, Western 
Canners’ Association and Southern Wholesale Grocers’ Association, appointed 
by the presidents of the said associations, having met and considered several 
matters of mutual concern, beg to submit the following report: 

We find that the cordial and helpful relations that ought to exist between 
the canners and wholesale grocers have been disturbed by certain misunder- 
standings marked by a spirit of unrest among the canners. The causes of this 
unrest may be stated as follows: 

First, the demand of the wholesale grocers’ associations for a future sales 
contract providing for a guaranteed delivery of seasonal canned products, with 
a cash penalty clause as well as other objectionable terms and conditions in such 
sales contract, 

Second, the widespread impression and belief on the part of the canners 
that the wholesale grocers had committed themselves to a policy which was 
opposed to the future purchases of canned foods. 

Third, the opposition of some wholesale grocers to the inspection and ad- 
vertising program of the National Canners’ Association. 

Fourth, the present conservative policy of the wholesale grocers in the 
purchase of canned foods in such limited quantities as to affect the market 
unfavorably. 

Fifth, the increased spread which exists between producers’ selling prices 
and the cost to consumers of canned foods, leading to the belief on the part 
of many canners that the distributors are placing upon canned foods an exces- 
sive amount o fthe burden of their cost of merchandising. 

Sixth, the controversy that has here arisen between the canners and the 
wholesale grocers in regard to the effort which is now being made to modify 
the packers’ consent decree. 

In respect to come of these several matters your committee finds and re- 
ports as follows: 


More distributors; hence 
Stimulate consumption; therefore 


First—Sales Contracts. 


The nature of the canning industry in respect to the production of seasonal 
and perishable foods is such that a sales contract which provides for a guar- 
anteed delivery of the product, with cash penalties for non-delivery, is in con- 
flict with the principles of sound economics. This is true because the produc- 
tive power of the industry is determined by the natural hazards which underlie 
and surround the growing of perishable human foods. Believing that the exe- 
cution of such contracts by canners would threaten their economic safety and 
security, we earnestly disapprove and condemn such contracts as unfair and 
unjust, and urge that they be withdrawn and discontinued. 

Second—Future Sales. 


We are convinced that there is no concerted action on the part of the 
wholesale grocers to discontinue the long-standing policy of purchasing canned 
foods under future contracts, the limited purchase made this year being due 
to the economic depression which has curtailed the financial resources of the 
grocer, It is our opinion that there will be a general renewal of this prac- 
tice, which we consider to be to the best interests of both the canner and dis- 
tributor, since such future purchases tend to stabilize values, regulate the vol- 
ume of the annual production, and provide the basis for conservative financing 
on the part of the canner. 

Third—Distribution Costs and Margin, 


We agree that there is a seeming increased spread between prices realized 
by canners and paid by the consumers, and we pledge ourselves to the develop- 
ment of an understanding on the part of all factors that all excessive distribu- 
tion costs and margins operate as detrimental to sound business growth. 
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We agree and recommend to the distributors that cost studies should govern 
the percentage of margin properly applicable to the several classes of food 
products, to the end that canned foods shall only bear their just proportion 
of distributive costs. 

Fourth—Advertising. 

We urge the development of a sentiment in our respective associations for 
collective and individual effort in popularizing cannd foods, and especally en- 
dorse Canned Foods Week, in the hope that this may initiate a yearly program 
of similar effort. 2 

Fifth—Present Conservative Buying Policy. 

Though this policy now in vogue may in many instances be dictated by 
necessity, we urge general consideration of the thought that such policy in- 
— increased expense of distribution, tending proportiontaely to restrict con- 
sumption. 

We recommend that this section be referred to the National Canners’ Asso- 
ciation, the National and Southern Wholesale Grocers’ Associations and the 
Wisconsin Canners’ Association, and urge that it be given the fullest publicity 
through the bulletins of such associations 
ee Approved and signed by the Committee at Chicago, November 12, 1921, as 

‘ollows : 
Members Western Canners’ Association. 
tore Gerber. Fremont Canning Co., Michigan. 
A. Sears, Warrensburg Canning Illinois. 

W. C. Leitch, Columbus Canning Co., Wisconsin. 

J. W. Deniger, Badger Canning Co... Wisconsin. 

W. J. Sears, Sears & Nichols Canning Co., Ohio. 

E, W. Virden, Gilman Canning Co., Iowa. 

J. A. Anderson, Morgan Canning Co., Utah, 

E. B. Cosgrove, Minnesota Valley Canning Co., Minnesota. 

R. Dickinson, Dickinson & Co., Illinois. 


Wisconsin Pea Packers’ Association. 
Fred, E, Hulbert, Fall River Canning Co. 
Lester R. Edwards, P. Hohenadel, Jr., Co, 
John F. Nieman, Milwaukee River Canning Co. 


National Wholesale Grocers’ Association. 
Sam B. Steele, Steele Wedeles Co., Illinois. 
R. L, Davison, M, O’Connor Co., Indiana. 
O. J. Moore, O. J. Moore Grocery Co., Iowa. 
H. C. Gardner, Ridenour-Baker Co., Indiana, 
R, B, Caywood, H. D. Lee Merc. Co., Missouri. 
C. E. Wilcox, Sprague, Warner & Co., Illinois. 
J. W. Hersher, Lewis Hubbard & Co., West Virginia. . 
Geo. E. Lichty, Smith, Lichty Grocery Co., Iowa, 
Wm, Campbell, Dahl-Campbell Co., Ohio. 
R. A. Horr, Stone, Ordean & Wells Co., Minnesota. 
Southern Wholesale Grocers’ Association. 
Milton H. Hunt, Oliver Finnie Co., Tennessee. 
H. T. Clark, F, E. Royston & Co., Illinois. 
MR. W. J. SEARS: I support Mr. Gerber’s motion. 
PRESIDENT CLARK: It has been moved and seconded that the report 
of the Conference Committee be adopted, and the question now is on its adop- 
tion, Is there any discussion? 


(Upon the motion being put by the President, it was carried unanimously.) 

MR. McCREARY: I think that the wholesale grocers, and the canners as 
well, owe a deep debt of gratitude to this joint committee for the manner in 
which they have approached this subject, as is evidenced by the very worth- 
while conclusions they have reached, and I move that an expression of our 
appreciation for the work done be spread upon the minutes of this meeting. 

MR. HAGEMANN: I second the motion, 

PRESIDENT CLARK: You have heard the motion. 
motion will please rise. 


(The motion was carried unanimously by all the members outside of the 
eo of the Conference Committtee rising. ) 

RESIDENT CLARK: The motion is carried and I will order it spread 
upon records, 

We will now hear from the Committee on President’s Address. 

MR. WALTER J. SEARS: Mr. President, I feel, perhaps, that we ought 
not to permit this moment to pass without one word of comment in regard to 
the very complimentary motion just passed. 

I feel that the action taken today will mark an epoch in the history of 
events developed by the canners and the wholesale grocers. Perhaps for the 
first time we have met upon a common ground of mutual understanding and 
co-operation. (Applause.) 

The insignificant things out of which have grown bickerings were cast aside 
by this representative joint committee in its deliberations as unworthy of their 
thought and attention and we sought to find the essential and fundamental 
things which aré of mutual concern, and I think we found them. 

I don’t know now why we cannot go forward, assuming alike the burdens 
which these reconstruction days have brought upon us, into a correct and sym- 
pathetic attitude of mind in respect to all our respensibilities. (Applause.) 

REPORT OF COMMITTEE ON PRESIDENT’S ADDRESS 

MR. BARR: Resolved that the Western Canners’ Association approve of 
and pledge the co-operation of its members to the Canned Foods Week move- 
ment. 

Resolved, further, that the Secretary be instructed to mail a copy of this 
resolution to ‘each member, with request for immediate subscriptions, (Carried.) 

“M ARR: The next is: Resolved, that the Western Canners’ Association 
approve the readjustment plan of membership of the N. C. A., and that the 
Secretary be instructed to mail a copy of this resolution to the Secretary of the 
Nationa] Canners’ Association. (Carried.) 

Resolution in Re Consent Decree 

— CLARK: A resolution handed me, introduced by W. C. 
Leicht : 

Resolved, that we protest against any modification of the consent decree 
so far as it relates to canned foods other than meat products. 

. W. C, LEITCH: I move its adoption, Mr. President. 

PRESIDENT CLARK: Is there a second? 

MR. W. J. SEARS: I second it. 

PRESIDENT CLARK: It has been moved and seconded that the resolution 
be adopted And discussion? 

MR. SLESSMAN: Mr. Vernon Campbell, the man that we heard a lot 
about, is here, and I for one would like to hear him talk. I move, if necessary, 
that Mr. Campbell be permitted to say a few words. 

PRESIDENT CLARK: I suppose the motion is now on the adoption of 
this resolution. 

MR, LEITCH: Surely there can be no objection to hearing from Mr. 
Campbell or anyone else upon the adoption of this resolution. The resolution 
is before the house for discussion, and I suppose anyone can talk on it, con- 
fining themselves to the question at issue. 

PRESIDENT CLARK: If there is no objection, the privilege of the floor 
will be accorded Mr. Campbell. 


All in favor of the 
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CANNERS 


AND CANNERS FROM ADJOINING STATES; 
MACHINERY AND SUPPLY MEN 
BROKERS, JOBBERS AND ALL INTERESTED 


ARE WANTED 


FOR THEIR OWN GOOD, AS WELL AS FOR 
THE GOOD OF THE WHOLE INDUSTRY 


PHILADELPHIA 


AT THE ADELPHIA HOTEL 


DECEMBER 15th and 16th 1921 


Annual Convention of the Tri-State Packers Association 
Important Session : : : Enjoyable Entertainment 
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MR, L. A. SEARS: I think it is hardly proper for a party who is not a 
member of the Association to have the privilege of the floor without unanimous 
consent, and I for one, because of lack of time and so forth, object to giving 
the privilege of this floor—giving it to this man !—for discussion on this subject. 

PRESIDENT CLARK: That, I understand, is the correct procedure, that 
the privilege of the floor cannot be given to man who is not a member of the 
Association without unanimous consent. The question is on the motion. Are 
you ready for the question? It is on the original resolution, the resolution 
just read, 

MR. LEITCH: I misunderstood then when I rose before. I did not know 
that the floor was asked for by someone not a member of the Association. 


Of course, we do not wish to foreclose any argument upon any question 
in any association because open action is the only thing that brings about satis- 
fying and lasting results. 

Now, by the adoption of the resolution adopting the President’s report, the 
former action, which undoubtedly was hasty and taken at a special meeting, 
became nullified. The question now is purely one of the proper consideration, 
— consideration, of this one question of the modification of the consent 

ecree. 

We, assembled here as canners, are interested in the protection of the 
canned foods industry. When this question was first presented it was per- 
fectly natural that any of us in a drowning position would grasp at a straw. 
If the widening of the markets of distribution through any source was going 
to help the canning industry it was but natural that we should embrace it 
and welcome it, but upon reflection and thorough consideration of all of tha 
Possible results that may come from a modification of this decree, letting into 
the distribution of canned foods a limited number with powerful resources, pos- 
sibly to the ultimate destruction of the canned foods industry, because we now 
have the protection of three or four thousand buyers located all over the coun- 
try who are straining every effort to put forth on the markets a better class 
of food products under established labels, because we have clarified this atmos- 
phere of this misunderstanding which has grown up through the more conserva- 
tive and progressive and powerful distributors standing back and letting the 
radicals assert themselves with unreasonable demands, because we have cleared 
away this suspicion against the distributors as a whole who have been insisting 
upon an unfair contract, a contract with a penalty that would wipe us out of 
existence, because we have found that the right-minded jobber has not been in 
sympathy with any such movement which has been taken advanatge of under 
the present economic conditions, because we here and there have heard some 
distributor voice objection to canned foods we have labeled the entire wholesale 
distributors as objectors to future purchases of canned foods. Now, when you 
go into conference with the best buyers, when you go to the desk and talk with 
them, you know that they have recognized the importance of future purchases 
as stabilizing the markets for the reasons set forth in this resolution, stabilizing 
the prices, regulating the production and permitting of proper financing, now 
we are here assembled with a fuller knowledge of the actual situation and we 
have wiped away this distrust and misunderstanding, we are approaching and 
at the threshold of a new era of co-operation between these distributors and 
ourselves, why, at this time, with this full understanding, lend any assistance, 
then, to a modification of this consent decree that was arrived at by the Gov- 
ernment with the consent of the packers after months and months of painstak- 
ing investigation ? 


TOMATO—“The Landreth” 


Price $9.00 per pound 
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Are we here to slap our friends, the distributors of our products, in the 
face at a time when all of us should heartily co-operate, not only to a better 
understanding, but to a constructive policy of co-operation not only in the 


canning of food products, but in the marketing of food products and advertising 
of food products ? 


_ We have had no communication and no relations with the packing corpora- 
tions as to these little difficulties and these concerns in which we are inter- 
ested, in which we have been working, with these distributors for years. They 
are here in a body and have during this entire convention been questioning us: 
“‘What are your troubles?” They habe recognized them when pointed out, and 
these troubles are largely due to suspicion. Now we are past the point of sus- 
picion, They are not afraid of us, and we are not afraid of them, We have 
gone over the heads of paid agents and representatives to deal with our cus- 
tomers. (Applause.) And they are here and support and pledge individually 
and collectively to further our interests through spreading the good news which 
has just been adopted here this morning. So, what can we do for the jobbers 
of the United States at this time but protest, as far as our products are con- 
cerned, against any modification of this decree? (Applause.) 

_MR. SLESSCAN: I move that the vote on this resolution be taken by 
written ballot. (There was no second.) i 

PRESIDENT CLARK: Without a second, why, the resolution goes to vote 
in the ordinary way. 

All in favor of adopting the resolution as read will signify by saying aye. 
Those opposed no. The resolution is adopted unanimously, 

MR. SLESSMAN: In this connection I would like to say that I under- 
stood Mr, Campbell was invited here by the President of this Association, I 
know he has some interesting stuff to talk about. It will do us all good to 
hear it. I don’t care a snap about this reso‘ution. He has got some good stuff. 
I know we would like to hear him. I don’t like this steam-roller method. He 
is a brother canner and you asked him here yourself to come to this meeting. 

PRESIDENT CLARK: I invited everybody interested in the distribution, 
production or distribution of food, I did, 


MR. HAMPTON: Let us have an open forum. Let the gentleman be heard. 

A MEMBER: I second the motion. 

PRESIDENT CLARK: I will rule, then, that he has the privilege of the 
floor, Is he in the room? 


The Consent Decree. 

In part, Mr. Vernon Campbell said: 

Some four or five years ago, when we were losing our crops, a lot of our 
fruit was going to waste in California, our production was in creasing. I told 
our growers that the meat packers had some very fair distributing facilities and 
that we might be able to get some of their business. So I came to Chicago and 
I talked to Mr. Wilson. He received me very favorably, but did not want ary 
of my goods. It took me about six or eight months to persuade Armour to 
handle some of our stuff. 

Now, it has been stated that I am an agent of Armour or some of the 
packers. They have never paid me a cent. I am no more an agent of the 
packers than any of the rest of you. Many of you have sold much more goods 
to them than I have ever sold. But I had a contract with Armour to distribute 
some of our goods for ten years, and at that time, when we did not have enough 
facilities and we needed some more money—we had $1,100,000 inbested in our 


VARIETIES OF TOMATOES. 


$9.00 


DELAWARE BEAUTY............... -00 
LANDRETHS’ RED ROCK............... 4.50 
CHALK’S 3.50 
LANDRETE'S TEN TON........... 3.50 
SUCCESS ...... 3.50 
GREATER BALTIMORE.............. 3.50 
3.50 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landrcth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 
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CANS 


CANNED FOODS WEEK 


MARCH 1--8 1922 
DON’T FORGET THE DATE 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, ::-: MARYLAND. 


President 


Mr. Packer you want to eliminate your sealing troubles 
and the machine to do it with is the 


BLISS No. 81 DOUBLE SEAMER 


It is the high speed, one-to-a-line machine. Seals 80 to 
130 cans a minute on syrups, liquids and semi-liquids. 

The machine speaks for itself. Look it over at the 
Louisville Convention and you will surely operate one 
next season. 


E. W. Bliss Company 


Main Offices: BROOKLYN, N. Y., U.S. A. 


American Factories: BROOKLYN, N. Y. and HASTINGS, MICH. 
SALES OFFICES 


ATI. PITTSBURGH BUFFALO, 1921 
1857 FOREIGN SALES OFFICES and FACTORIES 
LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, PARIS, FRANCE, 100 Boulevard Victor-Hugo, St. Queen 
Pacific Coast Representative BERGER & CARTER COMPANY, LOS ANGELES SAN FRANCISCO PORTLAND 
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plants—I came to Mr, Armour and said: ‘“‘We can’t borrow any more money 
in California. We want some more money.” He said: “We won’t loan you 
any money. We are not in that business. We are not going to build any can- 
neries in California. We are not going into that business. We are just dis- 
tributing the stuff.” He turned me down, but I was persistent, and I came 
to his office every day for two weeks, at 2 o’clock, and I to!d him that I had to 
have that money, Finally he turned me over to Mr. Meeker. I never met Mr. 
Meeker before, and he said: “I guess we better let you habe that money. He 
meant to say, to get rid of me. He gave me $250,000, and we gave him a mort- 
gage on one plant. We are operating five p'ants. He had ten years to get it 
paid in. So far we have paid back $50,000. Some of you have borrowed moncy 
from jobbers at different.times. I had in the past. I thought nothing of bor- 
rowing that money to assist our farmers, but it is being said that we are paid 
by the packers or some of the jobbers, and our groves are owned by the packers. 
and we are all mixed up with them. That is not so, of course. 

Now, the funny thing about this is that nobody believes in this consent 
decree. Congress is against it. The Federal Trade Commission has gone on 
yecord against the thing. There is nobody for it, neither the Department of 
Justice nor the President or anybody, 

I have no interest in the packers, except I want to see this thing cleaned 
up right, Our friend, Mr. Herscher, said yesterday that by solemn decree of 
court these packers were forced to sign this decree, that there was a grand jury 
assembled here, and facts were laid before the grand jury which would lead to 
criminal indictment. Now, I am not going to tell you who told me inside the 
Government, but no facts were presented to that jury, no facts were ever ob- 
tained to present to that jury, and those packers did not sign it because there 
was not any ground on which they could be prosecuted criminally. Now, that 
is the truth, and it will come out in this hearing which begins on November 28. 

REPORT OF COMMITTEE ON RESOLUTIONS AND MEMORIALS 
By Mr. Hill, Chairman. 

Whereas it has been decided to hold a Canned Foods Week, March 1 to 
March 8, and 

Whereas this week is designated to result to the benefit and unity of the 
consumer, the retailer, the jobber, the broker, and the canner; therefore, 

Be it resolved that each individual canner give his hearty co-operation and 
support to this program in order that it may meet with the fullest success. 

Be it further resolved that the canners here assembled commend the action 
of the committee having this in charge, and that they be assured of the con- 
tinued support of all members and that a vote of appreciation is hereby ten- 

“Whereas, the maintenance of effective quarantines against spread of Euro- 
pean corn borer, intensive study of all possible control measures and the most 
thorough scouting to determine promptly any newly infested areas, are essential 
measures in protecting the sweet corn growing industry from serious injury, 
and, 

Whereas, it has been estimated by competent authorities that the sum of 
$275,000 is necessary to maintain effective corn borer quarantines, including the 
infested territory in Ohio, and to provide for necessary scouting and research 
GALLEY THREE ..TRADE 
work in connection with the corn borer problem, Dae: 

Be it resolved, that the Western Canners’ Association earnestly request the 
Congress of the United States to appropriate not less than $275,000 for corn 
borer control, including maintenance of effective quarantines, about infested 


C. G. WOODBURY, 
C, H. SEARS, 
W. W. DELUE.” 
(Carried. ) 
“Whereas, this, the seventy fifth Annual Convention of our Association, 
has been favored by the presence of the officers and many members of the 
National Wholesale Grocers’ Association, 
Be it resolved, that we hereby express our appreciation of their attendance 


and of the able address of their President, Mr. J. W. Herscher, and of the 
kindly and helpful get-together spirit manifested by their organization, and we 
hereby assure them of our desire to fully co-operate with them on all plans 
pertaining to the mutual benefit and uplift of the respective organizations.” 
(Carried. ) 

“Whereas, our esteemed friend and, for many years, our efficient secretary, 
Tra Witmer, was unable to attend this convention on account of a major 
operation at Rochester, Minnesota, ee 

Be it resolved, that we extend to him our sympathy and best wishes for 
a speedy recovery and assure him that we greatly missed his pleasant smile 
and helpful advice at this meeting.” 

“Resolved, that we hereby tender a vote of thanks to the officers of the 
National Canners’ Association for their attendance upon this occasion, and to 
Dr, Woodbury and Prof. Flint for their able addresses upon subjects of vital 
importance to the canners of this Association.”’ (Carried.) 

“Be it resolved, that e recommend to members of this and other similar 
organizations of canners for their favorable consideration of the Canners’ Ser- 
vice Bureau, so ably managed by Mr. Dye for the past eight months, and which 
we feel will eventually be the means of keeping the members reliably informed 
upon matters of mutual and vital importance.”” (Carried.) 

“Be it resolved that we recommend to members of this and other similar 

ADJOURNMENT SINE DIE. 

I will order this committee adjourned with a word to the wholesale 
distributor and to the producer, LET’S GO, 

Adjournment sine die. 


< AMENITIES OF THE BIG TOWN 


Four immigrants at the Battery asked a taxi driver where 
they could get tickets to Iowa. He supplied them with subway 
tickets, charging them $6 each, and they did not learn they had 
been swindled until they were put off a train at 255th street. 

Three Japanese last week hired an open-face carriage and 
drove for two hours around Central Park. The driver charged 
them $12.50, and they paid it, 

New York is certainly a wonderful city to visit—so courte- 
ous to strangers.—New York World. 
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THE WHY OF THE EUROPEAN CORN BORER. 


A catechism on the European Corn Borer, prepared 
by C. G. Woodbury, Director of Bureau of Raw Produ- 
ucts Research, National Canners Association, and de- 
livered at the Western Canners Association, Chicago, 
Nov. 11, 1921. 


i What Is It? The borer is the larva of a moth. The full 
grown grub is a little over an inch long, varying in color from 
light brown to dark brown or pink. : 


2. What Does It Do? It tunnels and eats its wav through 
all parts of the corn plant except the small roots. The most 
serious damave is caused bv its feeding in the ears of green 
corn, where its work may be likened to that of the corn ear- 
worm. The ear worm damage ,however .is practically always: 
visible. The corn borer may tunnel through a row or two rows 
of kernels with scarcely a sign on the outside of its presence. 
In the stalk the borer usually enters near the base of the tassel 
and tunnels upward. This often makes the tassel break over and 
wither before the pollen matures, causing indirect loss through 
poor pollination. In badlv infested sections counts have shown 
60 per cent of the tassels broken over from this cause. The 
borers in the stalks cause much damage also. From one hill cf 
corn containing four stalks, in the Boston area. 311 borers were 
taken. Estimates based on counts in the. Ontario district placed 
the borer population at 250,000 per acre. 

3. Where is the borer now located? There are areas of 
severe infestation near Boston and in western Ontario near St. 
Thomas. There are areas of light infestation in eastern and 
western New York State, in a larger area in eastern Massachu- 
setts. and in some localities in Ontario. During the past season 
light infestations have been found on the island of Lake Erie. 
in the Ohio counties bordering the lake. and in one county in 
southeastern Michigan, likewise on the shore of Lake Erie. It 
has not been found west of Ohio, nor in Ohio within 60 miles 
of the Indiana line. 

4. Where Did It Come From? The borer is native to Eu- 
rope. It probably came to this country in shipments of broom 
corn from Austria-Hungary. These shipments were scattered 
through a number of widely separated areas in the United States 
and Canada. Whether there are other undiscovered areas of in- 
festation cannot ,of course, be stated with certainty. If there 
are any such ,careful search so far has failed to reveal them. 

5. What Plants Beside Corn Does the Borer Work In? The 
list is too long to give. In the area about Boston 182 different 
species of plants have been found to harbor borer. These in- 
clude such common weeds as barn-yard grass, pigweed, dock: 
ragweed. lamb’s quarters, foxtail. crabgrass ,purslane, golden rod 
and burdock; such flowers as dahlias, chrysanthemums, gladioli 
and geraniums; and for good measure such field crops as oats 
and timothy, potatoes and turnips. This doesn’t mean that the 
borer is a serious pest on all these plants, but that all these and 
many more may serve as food or shelter for the grub. In Can- 
ada it appears practically confined to corn ,appearing on weeds 
only in corn fields or as it migrates from the corn. 

6. How May It Spread? Principally by being transported 
by rail or otherwise, on or within some of the plants it infests. 
Natural flight of the adult moth, aided by strong winds, drift of 
infested corn stalks on tide water or down streams, may be 
means of dissemination. 


7. What Is the Danger of Corn Borer Reaching Indiana, 
Illinois, Iowa and Wisconsin? That there is such danger is ob- 
vious. Some well informed entomologists regard it as a cer- 
tainty that the borer will become established throughout the corn 
belt sooner or later. The rate of its spread depends upon too 
many variables o make a guess worth anything. The natural 
progress ,or rate of spread by natural means, is estimated at 
about 6 miles per year. The continuance of a vigorous quaran- 
tine policy supported by ample funds for its enforcement, and 
reinforced by continuous expert scouting so that new infesta- 
tions may be promptly discovered, will certainly do much to 
restrict the borer’s spread. 

8. What Would the Borer Do If It Should Get Into the 
Middle West Corn Belt? As long as the infestation is no more 
severe than it is in Ohio, or than it has proved in New York 
State, it would not be of great economic importance. If the 
infestation should become as severe as it was this year in cer- 
tain fields in Ontario, the canner would have to shut up shop. 


‘Much depends on whether there are two generations in a season 


or only one. 
Prophecy as to what the borer would do or will do is dan- 


| | 
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Conspicuous Features of our 
New Double Seaming Equipment. 


Speed without Spill. 

Safety with Minimum Supervision. 
Seamer connected direct to Filler 
and driven as a Unit. 

Economy in Space---Absolutely no 
Conveyors required. 

Equipment especially desirable 

for Canneries handling Peas 

and Corn. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“Southern Service Stands the Strain.” 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


zasTROW 
GOOD KETTLES 
1404-1410 
Copper Steam Jacketed Kettles for all purposes THAMES STREET 
built in all sizes. - 
Write for descriptive Circular, or tell us your requirements, SUCCESSORS TO i 
F.H. LANGSENKAMP, —_—Indianapolis, U. S. A. GEO.W.ZASTROW 


« 
— 
— 
| 
e 


16 | THE CANNING TRADE. 


gerous for the reputation of the prophet. In my opinion it will 
never ruin the American corn crop, nor put the sweet corn can- 
ner out of business. If, or when, it becomes established it will 
certainly add to the risk and hazard of growing sweet corn. 

9. Has It Been Controlled Anywhere Within the Infested 
Territory? Yes, but never with general success. By utilizing 
every control measure, by getting rid of all weeds and refuse, by 
cleaning up and burning the stubble, by using trap crops, the 
borer has been controlled by market gardeners. It might be 
di$cult for all growers to practice such rigid crop sanitation, it 
would undoubtedly increase the cost of the crop, but it has been 
done. In Ontario considerable success has followed the use of 
trap crops, planted ten days in advance of the usual planting 
date, with the main planting delayed ten days. Fall plowing has 
also been helpful in reducing the infestation. There is, however, 
no single, easy, and completely successful method of growing 
sound corn in a borer-infested region. 

10. What Shall the Canner Do About It Now? Don’t be 
stampeded into wild alarm, don’t underestimate the importance 
of the corn borer as an enemy whose possibilities for injury are 
certainly serious. It seems of the highest importance just now 
for thorough quarantines to be enforced, drawn closely about 
infested territories ,and so administered as to permit the great- 
est practicable protection to borer-free regions, with the mini- 
mum interference with commerce, and the least possible incon- 
venience and loss to farmers in the infested territory. Continu- 
ance of scouting and the most thorough experimentation with 
every possible measure of control are likewise essential. The 
effort to restrict the spread of corn borer along such lines costs a 
good deal of money. The Federal Horticultural Board will prob- 
ably ask for sufficient funds for the continuance of effective 
quarantine work on the enlarged scale made necessary by the 
enlarged area of infestation. ans 

Corn canners should be in readiness to lend their influence 
promptly when decisions are being made regarding appropria- 
tions for corn borer quarantines. The members of this asso 
ciation can likewise render a very real service to themselves and 
the industry by developing the fullest co-operation with the en- 
tomologists in the States, and upholding them in all measures 
instituted by the States, looking to the protection of agriculture 
from European corn borer and other insect pests which take an 
even greater toll from the canner’s crops. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


The Baltimore Box and Shook Company 


-——- MANU FACTURER——_ 
Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 
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CORN PRICE ASSOCIATION REORGANIZES. 


- Meet at Chicago November 10, 1921. 
he Corn Canners’ Open Price Association held fi 
largely attended meeting at the Sherman Hotel, age ln 


November 10, to which all canners were invi 
one else who cared to attend, invited, as well as any 


Mr. Fred L. Dutton ,of Columbus, Ohio, president of th 
association, presided at the meeting; Mr. ened Orr, of Circle. 
ville, Ohio, acted in his official capacity as secretary. 


Mr. Dutton, after briefly outlining the history of th - 
ganization, called on T. E. Dye, of Urbana, Ohio, eae ahs 
Mr. Dutton stated had been the leading spirit behind the phe- 
nomenal growth of the organization, and its wonderful achieve- 
ments in reducing the canners’ losses and clearing the decks for 
smoother sailing in the future. 

Mr. Dye stated that the organjzation was started in March, 
1921, when canned corn was a drug on the market at 70 and 75 
cents per dozen, which meant a loss of at least 80 cents per case 
to the canner, with reductions in price apparently inevitable. 
The purpose of the organization was to try to save the canners 
at least a part of the loss that was then staring them square 
in the face ,a loss that meant ruin to many of them. 

The first object was to get the canners to co-operate truth- 
fully with one another for their mutual good and protection; to 
gather from the canners themselves facts as to their spot hold- 
ings; the acreage they contemplated having grown for their 1921 
pack, etc. A questionnaire was sent out to every canner in the 
United States and the replies indicated that there were ap- 
proximately 6,000,000 cases of spot corn in the packers’ hands, 
that stood to lose them somewhere near $5,000,000. Also that 
they contemplated growing about 200,000 acres for the 1921 
pack, which would be a little more than two-thirds of the acre- 
age grown in 1920, based on this year’s production would have 
yielded over 14,000,000 cases, enough to have paralyzed the mar- 
ket and crippled the industry for years to come. These statistics 
were compiled and mailed to every corn canner, and this pro- 
cedure was repeated every few weeks until the acreage was all 
planted. As a result of this educational work the canners re- 
duced their contemplated acreage more than 40 per cent., which 
was a reduction of about 60 per cent. from the 1920 acreage. 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleanier and Cleanse’. 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co , Sole Mnfrs , Wyandotte, Mich. 


TRIPLE (LIQUID) CRYSTAL (DRY) 
an. ureKa oiaerin uxX cana 
HALF BBLS. 10 LB. CANS 
YOU DO NOT EXPERIMENT WHEN (altae MADE FROM BEST RAW MATERIALS 
YOU USE THIS FLUX. \ UNDER PROPER FORMULA. | 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
— MANUFAOTURED ONLY BY — 
THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO , 
FOR SALE AT FOLLOWING BRANCHES AND AGENOIES 
New York Boston, Mass Milwaukee, Wise. 8. 0. Randail’s Bon THE GRASSELLI CHEMICAL CO., LTD. 
nn cago, . Paul, Minn. ore 

Birmingham, St. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, Pittsburgh, Pa. San Hamilton, Ont. 
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“We excel Our Labels 
in ‘Designs are the Highest Standard 


of Artistic erit for Comnyereial Value. 
Stecher Lithographic ©. 
IReochester, N'Y. 
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Stevenson Automatic Lock Seam 
Body Forming Machine 


This machine is adapted to Form- 
ing, Locking and Soldering the 
bodies of either round, square or ir- 
regular cans, and is furnished with 
soldering attachments for soldering 
the bodies, or without soldering at- 
tachment, alsowith orwithout notch 
ing attachment for dry products. 

The body blanks can be fed by hand 
to the machine, or it can be equip- 
ped with a feeding attachment. 


The machine is easy of adjustment. 
and can be quickly changed for 
various size cans: is constructed of 
the very best workmanship and ma- 
terial, and is of the latest design, 
and improved mechanical con- 
struction. 


2% to 42 in. Diam. Length 5% in. 


STEVENSON & CO,, Inc. 
601'-6 S. Caroline S. 
“Patents Applied for’ BALTIMORE, MD. 
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When this reduction in acreage became apparent the price 
of corn began to step up, the holders of spot stocks began to 
take heart. In August standard corn reached $1.00 per dozen 
and continued fairly active around the dollar figure until the 
close of the 1921 pack, when the price began to_sag as a result 
of poorly financed canners, refusing to heed the many warnings 
contained in the bulletins received from the association. Had 
these canners made use of the information and packed quality to 
the extent of their ability to finance, corn would not be selling 
now below cost of production. Another serious factor is that so 
many canners have no accurate system of figuring their cost, and 
unconsciously sell below cost, when they really think they are 
selling at a prcefit. Any canner that packs ten thousand cases 
or more can make no better investment than to have a compe- 
tent accountant install a cost system. If all canners knew their 
cost there would have been but little sag in the market after the 
close of the pack. 

Mr. McCall .of the Gibson Canning Company, Gibson City, 
lil., stated that he was satisfied that although the members and 
corn canners appreciated the service rendered by the association 
he felt sure that many, like himself, had contributed to the serv- 
ice much as they did to the Red Cross and other benevolent in- 
stitutions, loosing sight of the personal punch each member 
should put into the work to assist and encourage the manage- 
ment. They should not only contribute their proportion of the 
fee for the services rendered, but co-operate in every branch of 
the service, urging all canners wherever locatd to subscribe to 
the service and join in this co-operation. 

Mr. Walter Sears gave the work of the manager his fullest 
endorsement, stating that the service rendered was worth many 
times its cost. -Mr. Sears said that The Sears & Nichols Can- 
ning Company had been a contributor to the service, but had not 
veen full fledged members as their attorney feared the possi- 
bility of legal complication, however, since the decision recently 
rendered by the Federal Court in the linseed oil case he knew of 
no reason why his company should not give the work its enthu- 
siastic support. He urged all corn canners wherever located 
to support the service, and moved that it be given a unanimous 
endorsement of the canners present, and that the service be ex- 
tended to other branches of the industry, such as peas and toma- 
tces at the earliest possible date. The motion was seconded 
and unanimously adopted. 

Mr, E. T. Trego, of the Hoopeston Canning Company; Dr. R. 
C. Mavhall, of the Edinburgh Canning Company, Edinburgh. 
Ind.; Mr. Lichtie, of the Waterloo Canning Company, Waterloo, 
Iowa; Mr. J. T. Hill ,of Des Moines, Iowa, vice president of the 
Western Canners Association, in behalf of many of the Iowa 
canners and particularly the large canning firms with which he 
is connected. Mr. Richard Dickenson, of Dickenson & Company, 
Eureka, IIl., and many others expressed appreciation of the work 
of the manager of the association, saying they realized he had 
rendered a service of great value to the corn canning industry. 

At this point Mr. Dye was recognized and stated that at a 
recent meeting of the board of directors of the Open Price Plan 
it was decided to abandon the association, that he contemplated 
continuing a similar service personally, carrying out all of the 
contracts to the letter that had been made with him as manager 
by subscribers to the service, and that the board of directors had 
prepared a resolution to be presented to the meeting to that ef- 
fect, but ,owing to the decision of the Federal Court it was 
thought best to learn how the members and canners generally 
felt concerning this feature. Mr. Dye stated that he had been 
advised by eminent attorneys that this work conducted by an 
individual was both innocent and harmless and could not be in- 
terefered with by the courts under the present laws. 

The resolution was called for and read as follows: 


Resolution 


We, the members of the Corn Canners Open Price Associa- 
tion, in convention assembled, do hereby resolve as follows: 

First—That the service of T. E. Dye as manager of this as- 
sociation having been of inestimable value to the members of this 
association and the corn canning industry at large, be and is 
hereby approved. 

Second—Mr. Dye having advised this association that it was 
his intention to conduct a similar service in connection with the 
corn canning industry as an individual and not in connection with 


this or ay other organized body, be it resolved: That we hereby 
endorse the proposed individual service of Mr, Dye as being the 
better plan for all concerned; that we urge every person who is 
now a member of this association to continue the service with 
Mr. Dye, also to exert their personal influence to have all corn 
canners wherever located subscribe to said service. 

Third—tThis association having accomplished the purpose for 
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which it was organized, viz: the securing of a medium of co- 
operative ,statistical information whereby the business of can- 
ning corn could be conducted with first hand information per- 
taining to the business at all times available, whereby the can- 
ner might know how to intelligently conduct his business, which 
service is to be hereafter rendered by Mr. T. E. Dye ,as an in- 
dividual; be_it therefore resolved, that the Corn Canners’ Open 
— Association do hereby dissolve, disbond and adjourn, sine 
ie 


— that the resolution be adopted, was seconded and 
carried. 

The Corn Canners’ Open Price Association being adjourned, 
C. S. Crary, of the C. S. Crary Canning Company, Streeter, IIl., 
moved that Mr. Fred Dutton be made chairman of the meeting, 
and Mr. Dutton was selected by unanimous vote. 

Motion that the corn canners assembled endorse the statis- 
tical service of T. E. Dye and urge all corn canners wherever 
located to subscribe for the service and to give to it 100 per cent. 
co-operation. Motion seconded and carried-by unanimous vote. 

Mr. Dye requested all corn canners present who would 
pledge their individual support to the service to rise to their feet. 
All corn canners present responded. 

Mr. A. T. Bacon, expert accountant, was then introduced and 
addressed the canners on the subject of cost accounting. Mr. 
Bacon placed on the blackboard the actual cost of a number of 
canners for the 1920 pack, showing the high and the low cost. 
The average being $1.268. He also placed on the board the 
actual cost of a number of canners for the 1921 pack, the average 
being $1.003. Then with the co-operation of the canners present 
Mr. Bacon figured an estimated cost for the 1922 pack, which 
was .965. At the conclusion of Mr. Bacon’s address the meet- 
ing went into executive session. 


C. W. BAKER & SONS. 


A SUGGESTED CHANGE IN THE TARIFF BILL 
TRADING CLAUSE. 


C. H. Bentley, of San Francisco, chairman of the Foreign 
Trade Committee of the National Canners Association, appeared 
before the Senate Finance Committee in Washington, D. C., to 
ask that an amendment be made to the so-called “trading” clause 
of the new tariff bill. Mr. Bentley, who was introduced to the 
senate committee by Senator Bert M. Fernald, of Maine, sug- 
gested that the words “like or similar products” as they now 
stand in Special Provisions, Section 302, be changed to read “prod- 
ucts of similar character, purpose or use.” Mr. Bentley ex- 
plained, as the provision is now worded, it would virtually mean 
that the custom house would have to restrict the application of 
this ruling to identical products, 


Entire Industry Urged to Support Clause. 


In a letter which Mr. Bentley has sent to the members of 
canners’ Foreign Trade Committee and to which he desires to 
invite the attention of the entire canning industry, he said: 

“It is important that the individual members of the 
Senate Finance Committee be impressed with the im- 
portance of this special provision. It will affect not 
only the canning industry, but many other industries 
which, like ourselves ,are anxious to develop foreign 
morkets. France, Belgium, Spain, Italy, Portugal, Aus- 
tralia, Japan, Canada, Argentina, Brazil are all shipping 
canned foods to this country which are admitted on a 
lower rate of duty than those countries charge against 
canned foods coming from this country. If this pro- 
vision is passed, the canning industry, for example, will 
have the opportunity of requesting a raise in the duty 
on French canned peas and sardines, unless they lower 
their duties on canned foods coming from this country. 
A similar opportunity will arise in connection with 
canned crabmeat coming from Japan in an effort to 
raise the duties on this product unless they lower their 
duties on canned salmon ,sardines and other canned 
foods we wish to ship them. 

“The great objection to reciprocity in the past has 
been that some industry had to be sacrificed to help an- 
other, and there was always the question as to what 
was going to be given up in order to get the advantage 
abroad. In the trading provisions above referred to, 
however, no other industry is asked to give up anything. 
It is simply a practical trading proposition. 

“The next move will be to submit a brief to the 
Senate Finance Committee, making these representa- 
tions and reminding them that it affects not merely the 
canning industry, but other industries which have de- 
veloped largely during the war and which require for- 
eign markets. 


| 
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“In the meantime, it is highly desirable that the 
importance of this measure should be brought to the 
attention of the individual members of the Senate 
Finance Committee. These senators are: Boise Penrose, 
Pennsylvania; Porter J. McCumber, North Dakota; 
Reed Smoot, Utah; Robert M. LaFollette, Wisconsin; 
William P. Dillingham, Vermont; George P. McLean, 
Connecticut; Charles Curtis, Kansas; James E, Watson, 
Indiana; William M. Calder, New York; Howard Suth- 
erland, West Virginia; Furnifold M. Simmons, North 
Carolina; John Sharp Williams, Mississippi; Andrieus 
A. Jones, New Mexico; Peter G. Gerry, Rhode Island; 
James A. Reed, Missouri; David I. Walsh, Massachu- 


matter can be fairly presented to the senators individ- 

ually. We hope to have your viewpoint early on this 

point. Now please remember that any amendments to 

the tariff bill in the Senate will have to go to the 

Conference Committee of the two houses ,and you are 

therefore advised that the Conference Committee con- 

sists of Senators Penrose, of Pennsylvania; Smooth, of 

Utah, and Watson ,of Indiana, and Congressmen Ford- 

ney, of Michigan; 1ingworth ,of Ohio, and Green, of 

Towa. 

“Any suggestions which you may be able to make 
will be gratefully appreciated. In replying, please ad- 
dress the National Canners Association, Washington, 

Bentley Addresses Senate Finance Committee. 

In his preliminary address to the Senate Finance Commit- 
tee, Mr. Bentley spoke, in part, as follows: 

“In our request for a tariff on canned foods we have been 
concerned not so much in the matter of securing a protective 
tariff as with the idea of securing a trading basis, in order that 
we may negotiate reductions in certain foreign countries which 
at the present time are shipping canned foods to this country 
and will continue to do so under the provisions of the pending 
bill on a much lower rate of tariff than they charge us on simi- 
lar products which are going to their countries. 

“In other words, in our endeavor to develop foreign markets 
on cur products, we find ourselves cut off by high import duties, 
much higher than the duties contemplated in our own industry 
on similar products. 

“In order to meet this situation two clauses have been put 
in the special provisions of the tariff bill—302 and 303; and 302 
gives administrative freedom within certain limits giving the 
President the power to raise the duty against goods coming from 
a given country which levies a higher rate of duty on similar 
products as compared with the duties charged in this country. 

To illustrate, we are admitting products from Japan and 
France in the way of canned foods on a very much lower rate 
of duty, and will continue to do so under the provisions of the 
pending bill ,than those countries are charging us on like and 
similar products. The clause as it now reads in the bill as it 
comes from the Ways and Means Committee has the expression 
“like or similar products.” We are asking to have that modi- 
fied, for the reason that under the rulings of the Treasury De- 
partment that expression will have to be interpreted as meaning 
identical products. it is obvious that identical products are not 
likely to move in opposite directions. 

“So we are asking modifications to be made in the phrase- 
ology of that clause to fit in with the interpretations of the 
Treasury Department built up on the decisions of the Customs 
Court of Appeals during many years. In other words, instead 
of leaving the expression “like or similar products,” we are 
asking to have that changed to read ‘products of similar char- 
acter, purpose or use.’ ” 


How the New Clause Would Read. 


With the suggested amendment of Mr. Bentley, the tariff bill 
trading clause in question would read as follows: 
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(NOTE—the words and phrases cancelled with rulings are 
the words in the Special Provision, Section 302, of the new tariff 
bill as it now reads. The words and phrases in capital letters 
are the suggested substitutions. ) 

“Section 302. That with a view to securing recipro- 
cal trade and regulating the commerce of the United 

States with countries, dependencies ,colonies, provinces, 

or other political subdivisions of government, producing 

and exporting to the United States any article or mer- 
chandise upon which a duty is imposed by the laws 
thereof and for these purposes, whenever and so often 
as the President shall be satisfied that the government 
of any country ,dependency ,colony ,province, or other 
political subdivision hereof ,imposes duties or other ex- 
actions ,limitations, or embargoes upon (like or similar 
products of the United States) (PRODUCTS OF THE 

UNITED STATES SIMILAR IN CHARACTER, QUAL. 

ITY, OR USE), which, in view of the duties imposed 

thereupon when imported into the United States, he may 

deem to be higher and reciprocally unequal and un- 
reasonable, he shall have the power, and it shall be his 
duty, to suspend by proclamation said provisions of the 
laws of the United States imposing the duties upon such 
(PRODUCTS (articles or merchandise) of such country, 
dependency ,colony, province, or other political subdi- 
-vision of government, when and for such time as he 
shall deem just and in such cases and during such sus- 
pension, upon the importation of (SUCH PRODUCTS) 

(any such or similar article or merchandise) into the 

United States whether the same (is) (ARE) imported 

in the same condition as when exported from the coun- 

try of exportation or (has) (HAVE) been changed in 
condition by manufacture or otherwise and whether 
same has been imported directly from the country of 
production or otherwise, duties shall be levied, col- 
lected ,and paid upon such article or merchandise or 
products of such designated country which shall by the 

President be ascertained and proclaimed to be equal to 

the duties or other exactions ,limitations, or embargoes 

imposed thereupon when exported from the United 

States to such country ,dependency, colony, province, © 

or other political subdivision of government.” 
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and thus one of the 
most profitable 
for you to 
handle. 


CALIFORNIA PACKING 
CORPORATION 


setts. 
“I should like to have your views as to how this 
| 
>”. | 
| 
W/Z 
Our advertisirig has made | 
) 
San Francisco 
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Label Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling ontin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 
the most delicate colors. Does not 
warpor Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERM:)LD WORLD and similar 
makes of bott’e Labeling machines 
f>r attaching labels onto bottles 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them.- Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


Allof the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and 5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much betier, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNA PP or- 


ot ‘er labeling machines. 


Packed in 300-lb. barrels 150-lb. barrels, 100-1b drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with co'd water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


The selection of a protective paint demands, first, a 
knowledge ofthe pigment used, and sec nd. a know- 
ledg of thetervice records made by the paint. 


DIXON’S 
SILICA-GRAPHITE 
PAINT 


has made many long service records on all ty pe: of ex- 
posed wood or steel structures. 

Its pigment is flake silica-graphite combined by Na- 
ture. This pigment is insert and does not combine 
chemically with the vehicle thus preserving the orginal 
elasticity of the oil. Due to the lubricating qualities of 
the graphite, it spreads ev-nly and easily, while the 
silica provides enough “drag” to prevent too thin a 
coat. 

Dixion’s Silica-Graphite Paint will lower paint coats 
and at thesame time afford better protection for a long- 
= period of time. Booklet No. 131 B Will be of interest 

o you. 


JOSEPH DIXON CRUCIBLE CO, 
JERSEY CITY, N. J. 


= = 
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ESTABLISHED 1827 


HERCULES SANITARY. FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. 


La Porte, Indiana 


- 
Tha 
GRAPHITE 
\ FOURS tis 
BETTER PAINT | 
CPROTECTION. 
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THE TRADE COMPANY 


A. I. JupGE Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, when on hand, 10 Cents each. 

ADVERTISING Rates—According to space and location. 

Make all Drafts or Money Orders payable to THE TRADE Co. 

Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored A. I. JUDGE, Editer. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, DECEMBER 5, 1921 


EDITORIAL JOTTINGS 


And now is our summer of discontent, made even more 
gloomy by this month of inventory—December. Business men 
ill take their reckonings, and the Government will sit by to see 
that its share, as represented in the Internal Revenue Tax, is 
full and plenty. This year it will take better than a Sherlock 
Holmes to find any profits to tax among canners, or others in 
this business, we fear. 

However, the time is not without its redeeming features. 
Most men will strain every energy to pay up all the small bills 
—and the large ones, too, if possible—so as to get them into 
this year’s expenses, where they belong. This, in itself, is a 
good thing, and after the striving the bill-payer, as well as the 
receiver, feels better, and he is in better condition to face the 
new year. 

And as for the inventories—if the wholesale grocers are 
not frightened by the extreme depletion of their canned foods 
stocks, it will be because they intend to do a push-cart business 
this coming year; and we then suggeste that they turn honest, 
discard the present misnomer, and call themselves ‘‘peddlers.”’ 
Certainly they cannot continue as they are now and be prop- 
erly called ‘‘wholesalers.” 

Out of this housecleaning the canning industry cannot but 
improve. Winter will be here with all its demands upon the 
conserved stocks of foods, and just as surely as that time comes 
canned foods will receive their full share of this demand, There 
is very considerable complaint that all the demand upon the 
canners, or producers, is for the cheaper grades of goods; there 
seems no demand for the better grades. Price is ruling des- 
potically today, and this makes a sad commentary upon all 
the vaunted calls for quality and better packing. Considering 
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the low prices at which even the best goods are offering in the 
market, this fact setands as anything but a compliment to the 
buyers. But until the canners learn to keep their sub-stand- 
ards, seconds and poor quality goods from going into competi- 
tion with their better grades, we will always have this trouble; 
at least, as often as we have a weak market from any cause. 
Those beautiful dissertations upon quality goods; that 
“wholesome, sound advice” handed out by the officers of the 
Wholesale Grocers’ Associations, and echoed and re-echoed by 
the speakers from the canners’ rostrums are all very fine and 
true; and far be it from us to even hint that quality is not 


_the very keystone of the whole structure of canning, but so 


long as a buyer can get fancy, meaningless, labels upon poor 
goods which can be foisted upon the public for better than they 
are quality will be a high-sounding, pretty term with little 
meaning. For years we were assured that quality meant nothing 
to the buyers—that price was everything, and it seems true. 
But only because the canners will not protect heir own goods. 

The buyer who might have the courage of his convictions 
and insist upon selling the goods for exactly what they were, 
could not control the retailer, and his competitors would run 
rings around him selling goods as they do today. “Do or you 
will be done—by”’ is decidedly more in practice than ‘‘do unto 
others as you would they do unto you,”’ despite all the moral- 
izing to the contrary. 

What is needed is for the canners to take command of 
their on business; put their goods upon the market so that the 
public will know, upon sight of the label, just what it is offered; 
and so plainly marked that they cannot be sold for other than 
what they are. This is not a matter for further laws or legal] 
enactment—Lord bless you, No. It is merely an urge to com- 
mon sense—the thing that every canner would do despite every 
inducement to the contrary, if he were a good merchant and if 
he would stop to think. It is just a question of plain, sensible 
labeling; and right here let us kill off that excuse, once for all, 
by saying that this does not hinge upon the establishment of an 
official standard for any of the goods. You have your own 
standards in your factory. Label the goods according to your 
own standards and sell them that way; the public will soon 
put you into the class where you belong. But say as plainly 
as letters will let you on the label of every can: ‘‘This is Fancy, 
Extra Standard (by which we mean not quite as good as the 
Fancy we pack), Standard (or average quality), Seconds (good 
for stewing or soup-making), as the case may be. But you do 
the grading and take this job, and temptation, out of the hands 
of the wholesaler, retailer or other distributor. 

Can’t be done? Why it can be done this coming year if 
the industry had backbone enough to doit, Of course, the big 
jobbers’ label buyers will kick like a steer on that—and they 
will be the ones to keep the canners from doing this most- 
needed-of-all reforms in this industry, because the biggest and 
best canners in the country cower before them in abject fear 
and jump through the hoop at every snap of their whips. But in 
spite of this truth, this reform in the manner of labeling the 
goods must be made before any real progress can be expected 
toward better marketing conditions. And it ill be done, through 
the tedious course of several years, instead of quickly, in one 
year, as should be the case. 

The Conventions—New York Canners will hold their an- 
nual Convention at Rochester, December 7 and 8, shortly after 
you read this, and this Association always has a live-wire meet- 
ing. They are big canners, doing big business. As a State, 
they lay claim to the Empire position, but they are still part. 
and parcel of the whole canned foods industry, suffering when 
the industry suffers and profiting when the industry is pros- 
perous. In the main, they are good Association men; they sup- 
port their own Association and the N. C. A. as well, and as they 
should. 

Tuesday and Wednesday of next week, the 13th and 14th, 
the Ohio Canners will meet in Cincinnati at the Gibson House 
for what promises to be a rattling good meeting. Their pro- 
gram is printed in this issue, and you will note that they have 
an attractive card to offer. 

Following right on the heels of this, the 15th and 16th, 
the Tri-State Packers will meet in Philadelphia at the Adelphia 
Hotel at what gives every promise of being the biggest meeting 
of this Association. While the “Tri’’ is presumed to apply to 
the States of Maryland, Delaware and New Jersey, the Associa- 
tion draws the canners from Pennsylvania, Virginia and even 
New York, and they are all welcomed. No one need stay away 
for fear he will not be welcomed. President Stevens and Sec- 
retary Dashiell promise a most interesting and important pro- 
gram. There are so many important questions at stake, and 
so many good speakers to handle them, that no one can afford 
to miss the event. It will be a two-day session filled with bene- 
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RICE’S Dependable Tomato SEED 


PRICES REASONABLE QUALITY THE HIGHEST 


SEED PUT UP AS YOU WISH 


CORRESPONDENCE SOLICITED 


WE ARE EXTENSIVE GROWERS OF 


Earliana, Bonny Best, Stone, Chalk’s Jewel, Matchless, 
Greater Baltimore, Red Rock and other 
Varieties Used by Canners 


Our Tomatoes are grown only for seed purposes, no canning 
factory stock; no renaming of old varieties 
for increased profits. 


Honest Seed Honestly Grown by men who know the funda- 
mentals of Plant Breeding and selection, and for 
Earliness, Hardiness, Uniformity and Free 
dom from Disease are unsurpassed. 


- A TRIAL ORDER WILL CONVINCE .- 


Jerome B. Rice Seed Co. 
SEED GROWERS 


CAMBRIDGE, NEW YORK 


Viner FEEDER with Distributer 


On Every Viner is Economy 


Patented in U.S. 
Canada and France 


OVER 1500 IN USE 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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ficial considerations for the canners, and the canners will be 
there to absorb it, 

As to the entertainment at this Tri-State meeting, there 
is some mystery surrounding that feature. We have been told 
that we will be surprised. Well, if they can surprise an old 
stager like us, after we have been attending conventions for 
a quarter of a century, and been through the mill on fraternal 
outings and what-not, we will be surprised, and so will you. 
In any event, we are willing to be surprised. 

This will wind up the State meetings, and the next on the 
program will be the big Louisville Convention, the middle of 
January. About that, more another week, but this much you 
may put in your pipe and smoke—you are going to be there, 
because you must be there. 

PROGRAM OHIO CANNERS’ ASSOCIATION 
Cincinnati, December 13th, 14th, 1921 
Hotel Gibson 

12:30 P. M.—Luncheon, Ball Room, given by the Ohio 
Canners’ Association. 

Afternoon Session—Foyer, Ball Room Floor. 

Address by Rev. C. W. Blake, Pastor of Madisonville Pres- 
byterian Church. 

2:00 P. M.—Ladies will assemble Mezzanine Floor, Hotel 
Gibson, rooms 8 and 4, for trip to Rockwood Pottery and motor 
tour of suburbs, and will return to hotel at 4.00 P. M, Chap- 
eroned by Miss Tibbles, Cincinnati Chamber of Commerce. 

Address of Welcome—George Punchta, ex-Mayor of Cin- 
cinnati. 

Response—Arthur Hamilton, Miami Canning Co. 

Annual address by the President, C. H. Sears. 

Address—‘“‘General Business Conditions,’ by James P. 
Heekin, Heekin Can Co. 

Address—‘‘Market Conditions of Canned Foods,” by Paul 
E. Kroehle, President of National Food Brokers’ Association. 

Address—‘‘Financing the Industry,’”’ by A. Burrell, Burrell- 
Barkley Co. 

Address—‘‘European Corn Borer and Corn Ear Worm,” by 
Prof. H. A. Gozzard, Entomologist, Ohio Agricultural Experi- 
ment Station. 

Address—‘‘Raw Products,” by Prof, C. F. Woodbury, Bu- 
reau of Raw Products, National Canners’ Association. 

Address—‘‘Statistical Position of Canned Corn,” by Mr. T. 
E. Dye, Canners’ Service Bureau. 

Appointment of Committees. 

Evening Session 

7:45 P. M.—tLadies will assemble on Mezzanine Floor, 
Hotel Gibson, for Theatre Party at B. F. Keith’s Theatre, chap- 
eroned by Miss Tibbles. 

8:00 P. M.—Gentlemen will assemble in the Ball Room 
for Smoker Entertainment given by the Cincinnati Chamber of 
Commerce. 

Wednesday, December 14, 1921 

9:30 A. M.—Foyer, Ball Room Floor. 

Address—‘‘Canned Foods Week,” by H. P. Strasbaugh, 
President of the National Canners’ Association. ; 

Address—‘Home Economics and Its Relation to Canned 
Foods,’”’ by Miss Helen Weitkamp, University of Cincinnati. 

Address—‘‘Tomato Culture and Disease,’’ by Prof. Roy C. 
Thomas, Assistant Botanist, Ohio Agricultural Experiment Sta- 
tion. 

Address—‘‘Sterilization of Canned Corn and Tomatoes,” 
by Dr. W. D. Bigelow, Chief Chemist, Research Laboratories, 
National Canners’ Association. 

Address—‘‘Tin Can Situation,’ by Mr. G. W. Cobb, of the 
American Can Co. 

Opening Question Box. 

Report of Secretary-Treasurer. 

Report of Committees—Auditing, Resolution, Legislative, 
Nominating. 


Adjournment, 
oon 
As Brokers View the Market 


Aberdeen, Md., November 30, 1921. 

Tomatoes—While there is more or less inquiry for toma- 
toes from day to day, actual business is rather light. The mar- 
ket is holding up remarkably well ,and there is no disposition to 
force sales. Packers who have good warehouse facilities have 
tucked their holdings away for the winter. There are always 
some sellers ,jhowever, and we can fill orders for strictly standard 
quality for prompt shipment at 5734a60c for 1s; 77442a80c for 
9s; 924%2a95e for 2s; $1.385a1.40 for 3s, and $4.25a4.50 for 10s. 
The inside prices being for carlots only. 
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CALIFORNIA MARKET 


Tomato Canning Ends and the Pack Is Light—Tuna Patk Only 
Half—Better Freight Rates Cheer Canners—Salmon 
Canners Worrying Over the Repletion of Salmon 
in the Rivers—Asparagus Growers As- 
sociation Forming—Coast Notes. 


San Francisco, December 1, 1921. 


Tomato Canning Ended—General rains, followed by cloudy 
weather ,have brought the packing of tomatoes to an end, and 
there is now little that-is attracting the attention of canners 
outside of olives. The packing season has been a very long one, 
but the output of tomatoes has been very light, canners having 
devoted more attention to the manufacture of sauce, catsup 
and similar lines than to canned tomatoes. With the advent of 
winter weather a marked increase in the consumption of canned 
foods is expected locally, this having been light so far, owing to 
the supplies of fresh vegetables available. 

The Tuna Pack—The C. E. Van Landingham Company, of 
Los Angeles, Cal., has compiled estimates of the 1921 pack of 
tuna and places this at 393,000 cases, as compared with 895,000 
cases in 1920. Figured on the basis of halves the pack for these 
two years has been as follows: 


. 1921. 1920. 
Standard white meat 320,000 400,000 
Blue fin and yellow... 45,000 360,000 
Striped tuna 24,000 90,000 
Tonno 4,000 45,000 


On this showing it is held that the tuna market is in good 
shape, as there will be no further packing for months. The 
report of this company says: “Jobbers have not placed their re- 
quirements further than ninety days ahead, while both regular 
dealers and chain stores have been buying from mouth to mouth. 
Ninety per cent. of the spot stocks of tuna is held in the hands 
of four packers who figure on carrying part of their stocks at 
least until after the first of the year.” 


Total stocks of tuna of all grades on hand January 1, includ- 
ing warehouse stocks in the East, were approximately 390,000 
cases, while on July 20th, when the packing season opened, there 
were about 240,000 cases. Total holdings are now estimated at 
155,000 cases, of which 110,000 cases are white meat tuna, 11,090 
blue and yellow fin, 25,000 cases striped tuna and 9,000 cases 
tonno. 


Freight Reductions—Reductions in freight rates on Califor- 
nia canned products are becoming general and are getting back 
somewhere near old-time figures. The Santa Fe Railway has 
announced a reduction of 52 cents per hundred-weight on canned 
foods from California points to Tampa, Fla., via rail to New Or- 
leans and thence via the Gulf and Southern Steamship Co. The 
new rate will be $1.05 per hundred pounds and will be effective 
November 28. The Matson Navigation Company has announced 
a reduction of 50 cents a ton on freight between the Hawaiian 
Islands and the Pacific Coast, effective January 1. The change 
comes too late to benefit shippers of canned pineapple in the 
movement of this season’s pack, a large part of which has al- 
ready been delivered, 


Salmon—C. H. Houston, assistant secretary of commerce, 
was a recent visitor in San Francisco, having come to the Pa- 
cific Coast in connection with a hearing on Alaska salmon fish- 
ing restrictions. He stated that this city is the only one in the 
United States, outside of the capital, where every bureau of the 
department of commerce is represented. Speaking of the fish- 
eries qustion he stated that the supply of salmon is becoming de- 
pleted so rapidly that packers, fishermen and the general public 
have unanimously agreed that further regulation is necessary. 
The opinions obtained at the recent hearing held at Seattle will 
be reported to Washington and a decision is expected from the 
department next month. Ward T. Bower, chief agent of Alaska 
service in the department of commerce, also attended the Seattle 
meeting. : 

Asparagus Growers Co-operating—Asparagus growers of 
Walnut Grove, Cal., met on November 21 to take preliminary 
steps for the formation of an asparagus growers’ association, 
with a view to the co-operative marketing of crops. The new 
organization will be modeled along the lines that have been found 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore. Md. 


FOR SALE—2 Standard Hawkins Cappers com- 
plete with Hawkins continuous can wipers, in good 
working condition, at $500.00 each. 2 Ayars improved 
rotary sanitary briners at $100.00 each, one Gas Ma- 
chine, first-class condition, $500.00, f. o. b. Bay St. 
Louis, Miss. Prices named include crating. Terms are 
cash. Address Box A-919, care The Canning Trade. 


FOR SALE—BOX NAILING MACHINES 
Two Morgan 8-track Box Nailers, $475.00 each. 
One Morgan 6-track Box Nailer, $400.00. 
One Doig 5-track Box Nailer, $275.00. 
One Morgan 4-track Box Nailer, $250.00. 
One Morgan 3-track Box Nailer, $225.00. 
Chas. N. Braun, 825 Calhoun St., Ft. Wayne, Ind. 


FOR SALE—One 10 h. p. upright steam engine; 
good condition; price $100. One 40h. p. upright boiler, 
inspected and approved for 100-lbs. pressure. Com- 
plete without stack. Price $125. These prices are f. 
o. b. car at Stewartstown, Pa. Address Geo. W. Devil- 
biss, Stewartstown, Pa. 


Machinery— Wanted 


WANTED—Two Used Elgin Mason Screw Capping 
Machines, in good condition ; state price and size of caps 
chucks are made for. Address Box 419, Kansas City, 
Missouri. 


EMPLOYMENT EXCHANGE 


WANTED—One or more Second-hand Single Port- 
land Retorts. Address Box A-920, care of The Canning 
Trade. 


WANTED—Used Double Glass Hot Bed Sash, also 


: Single Glass Cold Frame Sash. Address Box 97, Green- 


field, Indiana. 


For Sale—Factories 


HELP WANTED 


WANTED—Young man with some knowledge or in- 
terested in the canning business who has, or can secure, 
twenty-five to thirty-five thousand dollars to become interested 
and manage under supervision, the canning of a new specialty. 
Success assured. A permanent position as well as good 
returns on investment. Do not reply unless you have the 
capital. Address Box B-913, care of The Canning Trade. 


WANTED—We have an opening for a high-grade canned 
foods salesman who has had factory experience packing Corn, 
Tomatoes, Peas and Beans. The proposition is to sell goods when 
the packing season is not on and act as General Traveling Super- 
intendent of several plants during packing time. For a high- 
grade man with clean record and who can produce results both 
in the sales and manufacturing end, a good future with a first- 
class concern presents itself. Address Box B-923 care The 
Canning Trade. 


WANTED—Who can use my services beginning January. 
1st, 1922? Have had broad experience selling goods to the gro- 
cer, jobbers and canners in the Middle West, and understand the 
handling of merchandise brokers catering to the above indus- 
tries. None but thoroughly responsible concerns need reply. I 
will gladly furnish satisfactory credentials, and will treat all an- 
swers to this ad in strict confidence. Prefer making Indiana my 
headquarters. Address Box B-925, care of The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


WANTED—Food manufacturing expert ot 20 years’ experi- 
ence open for position. Quality packer of fruits, vegetables, 
jams, jellies, condiments and vinegars; also organizing, growing 
and selling experience. Technical training. Al references. Ad- 
dress Box B-915 care The Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
salary and bonus accepted. Address Box B-924 care The Canning 
Trade. 


FOR SALE—Fully equipped Canning Plant in the 
South for Oysters and Shrimp. Operating now and 


. has been for the past twenty-seven years. Selling on 


account of retiring from business. Write Box 1198, 
Jacksonville, Fla. 


FOR SALE—Canning Factory in New York State, 
with private siding; equipped to handle peas, string 
beans, beets and tomatoes. Ample water supply and 
good drainage. For price write Box A-921, care of The 
Canning Trade. 


FOR SALE—Principal interest in a good canning 
factory located in best tomato section of Indiana. 
Write Postoffice, Box 24, Greenfield, Ind. 


FOR SALE—Canning Factory in New York State, with 
private siding; equipped to handle Peas, String Beans and To- 
matoes. Ample water supply and good drainage. For price 
write O. P. Co., care of The Canning Trade. 


WANTED—Have had a wide merchandising experience, 
annual sales over $300,000 on fruit products packed under my 
supervision. Understand packing of high-grade fruit products 
of every description, together with factory management and cost 
accounting. Desire connection with high-grade packer, or can 
bring this business to new organization. Credentials, testi mo- 
nials and full particulars is interested in this kind of a personal 
asset. Address Box B-918, care of The Canning Trade. 


WANTED—Position by manager-processor; expert in can- 
ning, preserving, pickling, making of fruit syrups, pectin, etc. 
Able to build, equip and operate plant. Know all lines of ma- 
chinery. Middle aged, 27 years experience, best of references. 
Address 1004 Grand Central Ave., Tampa, Fla. 


WANTED—Position as Manager of a canning plant. Ex- 
perienced French cannery manager, 45 years old, living in Cali- 
fornia, with thorough knowledge of fruit, jellies, vegetable, fish 
and fancy canning, is desirous of making arrangements to take 
charge of a cannery in the U. S. A. or South America. Besides 
French, speaks English, Spanish and Portuguese. Address Box 
B-916 care the Canning Trade. 
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successful by pear, peach, prune and berry growers. 

Pear Growers Meet—The first annual convention of Califor- 
nia pear growers, to be held at the University of California, took 
place on November 21 and 22, with a large attendance of grow- 
ers, buyers and canners. The questions discussed were those 
which have to do with cultural methods, cold storage, canning, 
transportation, advertising and marketing. 

Coast Notes—Butte County’s Orange and Olive Exposition, 
held at Oroville, Cal., during the week of November 21, at- 
tracted wide attention in this State. This exposition is held an- 
nually and serves to emphasize the fact that oranges and olives 
ripen in Northern California many weeks before those in the 
southern part of the State. Among the displays of olives were 
those of the Ehmann Olive Company and the Mt. Ida Packing 
Company, whose olive packing plants are among.the largest in 
the world. 

P. M. Riley & Co., who have been engaged in the mercan- 
tile brokerage business at San Francisco, Cal., for the past eight 
years, have consolidated with the Occidental Supply Company, of 
which John Fox, formerly with the William Cluff Company, is 
manager. Offices are maintained in the Call Building. 

J. C. Warmington ,of the Warmington-Duff Co., and J. F. 
Butts, managing partner of this concern, arrived at San Fran- 
cisco, Cal., late in November from the Hawaiian Islands. 

The brokerage firm of G. P. Halferty & Co. has been or- 
ganized at Seattle, Wash., and offices have been opened in the 
Alaska Building. G. P. Halferty has been connected with the 
canned clam industry in the Northwest for many years, and 
was chairman of the publicity committee of the Association of 
Pacific Fisheries, which conducted a salmon advertising cam- 
paign last spring. E. B. Marvin, who is a member of the con- 
cern, has been connected with the Kelley-Clarke Co. and is fa- 
miliar with the marketing of canned products. J. J. Mack was 
at one time connected with Armour & Co., in the capacity of 
branch manager and more recently has been in the brokerage 
business at Seattle, handling canned salmon. 

The Flint Pickle & Olive Co. has leased the Woodland 
Creamery plant at Woodland, Cal., with an option to purchase. 

The O. Sampson Company has been incorporated at Oakland, 
Cal., with a capital stock of $50,000, to engage in the food pre- 
serving business. The directors are Thomas Campwell, 5 Kim- 
ball Place, San Francisco; O. Sampson and Cecil L. Sampson. , 

The Virden Packing Company has been given a cannery site 
at Marysville, Cal., and will commence the erection of a plant 
at once. 

The Prince Canning Company has been granted permission 
to close East Eleventh street in East Oakland, Cal., in order 
that its plant might be enlarged. The salmon packing plant of 
MacMillan Bros., at La Conner, Wash., was recently destroyed 
by fire with a loss of $50,000. 

The North Star Canning Company has been incorporated 
at Anacortes, Wash., with a capital stock of $15,000 by Lewis 
K. Philips and W. H. Archibald. ; 


“BERKELEY.” 


MAINE MARKET 


Various Holders of Good Corn Have Various Prices—No. 10 
Corn Cleaned Up—Maine Canners Hold Their Apples 
at $5.00—Small Output of Sardines— 
Clam Factories Closed for 
the Winter. 


Portland, Me., December 2, 1921 

Maine Corn—While there may be some lots of corn to be 
picked up today at $1.50, a recent canvass of the Maine packers 
indicates that they are holding at various prices rising from 
this figure—one man at $1.52%, and from that to another at 
$1.60. Stocks are not large, and fancy corn is considered a 
good proposition for the canner to own at present. Inquiries 
are more frequent, an evidence that buyers are looking around 
for new stocks in this line; but they have yet to be convinced 
that goods are really scarce and prices firm. 

No. 10 corn has been cleaned up ever since futures were 
first put on the market, but the demand continues. There has 


December 5, 1921 


been a little No. 1 size offered at $1.05 factory. Succotash has 
also been out of the market, the last price quoted being $1.50 
factory. 

Golden Bantam corn is cleaning up, and at full prices; 
$1.75 has been consistently obtained for No. 2 size true Golden 
Bantam, and some exceptionally nice blocks have been sold. 
$1.60 is asked for other yellow sweet corn. 

Maine Apples—While $4.75 has been reported from all 
markets during the past week, Maine canners continue to quote 
their nice No. 10 goods at $5.00 factory. Some Maine apples 
have sold low, but these stocks are well cleaned up and present 
holdings are firm in price. There have been very few apples 
packed in No. 3 size this season, either sliced or quartered, 
as the demand has been unusually light. It was anticipated 
that quite a number of factories would put up apples in the 
form of sauce, but, owing to the difficulty in obtaining fresh 
fruit, there has been no appreciable increase in the pack of 
apple sauce this year. 

Sardines—The season being legally closed on November 
30th, it is time to look for more or less accurate statistics re- 
garding the 1921 business. Rough estimates place the amount 
at about 40 per cent of the average production. While there 
have been times when some or all factories were working in 
double shifts, the run of fish has been so intermittent that these 
rush periods have been few and of short duration, and for the 
most part the daily pack has been very light, indeed. This has 
tended to increase costs to even more than the current market 
selling prices. Present stocks are light, and the market will 
surely be cleaned up before the 1922 spring season can put 
new goods on the market. 1921 goes down in the history of 
the industry as the poorest sardine year since 1901. 

Clams—$1.25 to $1.35 for the standard five-ounce can and 
$1.80 to $2.00 for the eight-ounce, record high prices, are still 
asked for Maine clams. Practically all factories are closed up 
for the winter, the few still in operation being chiefly engaged 
in packing clam chowder, The pack of clams has been very 
light, and the work accomplished by untoward conditions and 
high costs. The amount now in first hands is very much below 
normal for this time of the year. Chowder is bringing $2.25 
in No. 3 cans, and is in very good demand. 

Lobster—The Nova Scotia fishermen are now brinigng in 
lobster, but no American firms are packing. The season is only 
six weeks long and the work is so slow that it is not worth 


while to open up until the longer summer season begins. Sev- 
eral Canadian packers are operating on goods destined for ex- 
port trade only. “MAINE.” 


CHICAGO MARKET 


Buying at a Standstill—Buyers Show No Interest in Taking 
Sizable Lots Now or Later—The Position and Activities 
of the Buyer—Low Prices Withdrawn on Corn— 
No Corn Offering—Agricultural Departments 
Figure on the Tomato Pack—Small 
Supplies of Fruits Reported. 


Chicago, December 2, 1921 
Buying of canned foods has almost come to an end in this 
market until after the annual inventories are taken and figured 
about January 15, 1922. It is hard to get anxious sellers to 
believe this, but it is true. 


I called on six big houses today. Two mail-order-house 


buyers stated positively that they would be buying nothing 
whatever in canned foods until after the first of the year, except 
in a “pick up” way for immediate requirements. 

One big chain-store buyer said that he would buy a few 


‘thousand cases of peas, extra standard, 3 sieve, Alaska, if of 


nice quality, but would pay no more than $1.15 f. o. b. cannery 
for them. His idea of extra standard, nice quality, means really 
almost fancy, and as a grade of that kind is held by canners at 
$1.35 to $1.45. It will be seen that the buyer was pretty safely 
entrenched and in but little danger of making a purchase. 
This is a ruse—and a good one—on the part of buyers when 
they reaily do.not want to buy, but dislike to admit that they 
are “off the market,’ the three wholesale grocery houses all 
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IT IS MORE NECESSARY : 
THAN EVER TO 


- KNOW HOW TO PACK 


FOODS not only rightly but SAFELY 
GET A COPY OF 


“A COMPLETE COURSE IN 
CANNING” 


PRICE $5.00 


There is no other book tells you how to Can!! 
THE CANNING TRADE 
BALTIMORE, MD. 


A Cameron Machine asks no indulgence; 
stands up to its job SUPPORT CANNED FOODS WEEK 


MARGH 1.--8 1922 
IT WILL HELP YOUR BUSINESS 


83 Lockseam Body - Maker with 
Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave. Chicago 


Comple ‘e Course 
| 
| 
it | 
ROW CAN Mag: 
| 
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made the same kind of a reply, to wit: 

“IT am not in need of any canned foods, and if I was I 
would buy only in a small way out of warehouse in Chicago. 
I would not buy in carload or shipping quantities until after 
I take my inventory, and may not buy heavily then.” 

Another big wholesale grocery house buyer asked me why 
I usually called so late in the afternoon. I told him that I had 
on my calling list several houses that would talk to a broker 
only in the forenoon, and one that would see brokers only once 
a week. 

He said: ‘‘You can call on me if you have got a good trade 
or think you have any time in the week, any time of the day, 
and call me up at night if you think you have got a bargain. 
That is what my house hires me for, and I feel that I cannot 
watch the market too closely. What have you got that you 
think I would be able to make a profit on?” 

I am not writing this description of methods in order to 
criticise the rules of buyers, for I know well from past personal 
experience, that the duties of a buyer are different in the vari- 
ous houses, and that some of them have a vast amount of de- 
tail to look after. The position of buyer in some houses is that 
of a trader, a buyer and seller from whom all details of stock- 
keeping, labeling, shipment of futures, and assembling of car- 
load shipments are lifted and delegated to a trained clerical 
force; other buyers try to do most of such work themselves, 
and thereby shorten their lives. Such buyers as the last de- 
seribed go direct to paradise when they die, but they die early, 
for the pace kills. 

Corn canners are thoroughly alive to the strong position 
of their product, and measures have been taken to post all 
corn canners who have been cutting prices as to the unwisdom 
of their course, and this posting has resulted in the withdrawal 
of practically all the cheap or low-price offerings of canned 
corn from the market and a material advance of prices through- 
out the West. 

Sales have been made to Chicago buyers of canned corn 
during two weeks past at sacrifice prices. I have seen the 
samples of several of these lots of corn, and several of them 
were of standard quality. I have had no such offerings or 
prices, and have made no sales of canned corn, except at 90c 
f. o. b. cannery for extra standard Wisconsin corn. The buyer 
afterward scolded me for letting him pay too much for the 
corn, and the canner scolded me for letting him sell it at too 
low a price. So I am getting what is coming to me in two 
directions. 

I can hear of no offerings now from any source at very 
low prices, and judge that the low-priced lots have all been 
closed out. 

I have received information that the Department of Agri- 
culture at Washington has announced that its collection of the 
statistics of the output of canned tomaoes for 1921 is four mil- 
lion five hundred and sixty thousand cases for the United 
cases, if there is such a variation, the shortage would be enor- 
oughly aroused the attention of buyers to the situation of all 
canned foods. 


I suppose that the report of the Department of Agriculture 
is not usually as thorough as that of the National Canners As- 
sociation, but, allowing for a variation of a million or more 
cases, if there is such a variation the sthortage would be enor- 
mous and the supply not more than half the requirements of 
the country. 

A heavy Chicago operator in canned fruits drew my atten- 
tion to the fact that canned black raspberries, blueberries, red 
cherries, gooseberries, strawberries, Royal Anne cherries, apri- 
cots, yellow cling peaches, Bartlett pears and several other 
kinds of canned fruits have all been delivered short on orders 
by canners, and that there is no supply in first hands. He asks 
me what the consumers are going to do for canned fruits when 
such a situation just at the beginning of the season confronts 
them. I told him that I did not know. Maybe someone else 


knows; if so, I would like to hear from them. 
“WRANGLER.” 
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Can Prices 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


oo 


Fidelity Can Company 
Md. 


Prices Quoted on Request 


> 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


4038 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 +E. State St. Columbus, Ohio 


2444444 66666 


i 
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Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth.. 4 00 

“Green, 
“White, Large. 4 25 
** Peeled,“ Out 

Green, 

“White, Medium... 
 @reen, 350 
White Small _.. ...... 
“ Green “ 

= Tips White Sq ... 
si “ Green, Sq.... 3 £0 
BAKKD BEANSTt No. 1, P'ain.............. 80 
2, In Sauce........ 1 20 
BEA NSt—No. 28tring, Standard Green 95 
“ Cut White 1 00 
2 Stringless, Std 1 00 
= “ 2. White Wax Standard 1 00 
+. 1 00 
* “ 9, Red Kidney, Stand... 1 20 


BEETS{ —No. 3, Small, Whole. 
“ 2, Standard,” 
Large, 


CORNI—No. 2, 8td. Evgr.. f.o.b. Balto. 95 
8td. Ever.,f.0.b.Co... 9% 


Shoepeg f.o.b.Co 93 
** §td.Shoepegf.o.b.Balto. 1 00 
 Ex.8td.Shoepegf.o.b.Co. 1 05 
Fey Shoepeg f.o.b.co. 1 25 
Std. Maine Style Balto 95 
“  §td.MaineStylef.o.b.Co. 90 
Std. Maine Style..... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 
“ Extra f.o.b. County...... 115 
“Extra Std. Western........ ..... 
“Standard Western......... ...... 
3, Standard, 95 


MIXED VEGETA- Kinds... 1 00 
BLES FOR SOUP § 25 


TOMATOES} 
PEAS! 2s—-No. 1, f o b factory 


No.1, EJ Stds. No,4Sieve 80 

Sifted 

“end. 2 “ £30 

Fancy Petit Pois......... 

PUMPKINI—No 3 Standard 


“3, 
10, 
SPINACH!—No. 2, Standard 


Cal. f.0. coast 


SY 


(t)Jos. Zoller & Co., Inc. 


(§$)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICE&—Continued. 


Balte. 

SUCCOTASHI—No. 2, Green Beans...... 2 00 
“With Dry Beans 1 25 


New York State...... 

SWEET POTATOES}-No. 2, Standard 85 
‘* No. 3 Std.f.o.b.Balto 1 20 

Std. f.o.b.Co. 1 15 
9S8td.f.o.b 75 

10, Std.f.o.b.Co. 4 00 


“ 


TOMATOES -No. 10, Fancy, f.o.b. Bal. Ou 
$3: Jersey, “ Fac’y ...... 
Stand., ‘* Balto 4 59 
Stand., “ Co... 423 
“8, Sani. 5% in. cans 1 45 
Jersey, f.0.b. Co. Out 
‘ Ex. Std.. “* Balto. 1 50 
Stand.. “ Co... 1 40 
= Seconds, ** Balto. 
“ 2, Stand, “ 95 
Stand. “ Co... 92% 
Seconds, “ Balto. ...... 
“ 9, Stand., 85 
TOMATO PULPYI-No. 10, Standard....... 


CANNED FRUITS 

APPLES—No. 10,/ Me. 
7 Mich. ) 
10,\ N. Y. 


APELEBI No. 10. /Md,, .0.b, Co 


450 
.( Pa., )f.0.b, 460 


APRICOTS—No. 2%, Cala Choice..... 285 
BLACKBERRIES§—No. 2. Standard... 1 25 
10, 9 60 

“2, Preserved... 1 50 

2, In Syrup.... 1 25 


. 


Red 
White 


“ Red 10,Sour pitted ... 

Choice 2i4s Stand............. 
GOOSEBERRIES§—No. 2, Stand.. 
10, 
PEACHES*—No. 2%4, Cal. Stand. L.C.. 2 65 
“ Ex. Std.“ ... 290 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 


 2Standard White..... Out 

> Ex.“ 
Seconds, White ..... Out 

No. 3, Standa:ds, White. 2 00 

Yellow 2 25 

White.. 2 75 

Yellow 3 00 

Selected, Yellow..... 3 50 

Seeonds, White...... 1 75 

> Yellow... 2 00 
Pies Unpeeled........ 1 25 

No.10,  Unpeeled........ 4 00 
 Peeled............ 8 00 
PEARSt—No. 2, Seconds in Water........ ...... 
Standards “........ 1 60 

in Syrup...... 1 35 
“ §, Seconds in Water........ 


N.Y. 


CANNED FRUIT PRICES—Continued. 


Balto. 
PEARSt—No. 3, Standards in Water..... 1 75 


Syrup.... 2 25 

PINE- No. 2, Out 
APPLE*- “ Grated “...... 


Sliced “ Std. Out 
Grated" ...... 

24, Hawaii Sliced Extra 3 00 
“Stand 2775 

Extra 2 50 
Stand 2 25 
Grated Extra 2 25 

10, * Stand. .... 

“10, Shredded Syrup........ Out 
“10, Crushed Extra......... Out 


2, 


1. Black, Water... 
Syrup... 


Red, 
RASPBERRIES§—No 2, Black Water. 17% 
Red 


Black Syrup.. 2 00 

10, water......... 

STRAW- No. 2, Ex. Stan. Syrup.. 
BERRIES§— “ 


4Flat 
OYSTERS§— 5-02. Standards 
402. 
10-02. 
8-oz. 
6-0z. Select 
SALMON®* “ 1, Red Alaska, Tall...... 3 25 


1 Cohoe, Tall 
“4. 


Chums, Talis............ 1 05 


Medium Red, Talis 
SHRIMPs—No. Wet or Dry. 
per case 

F. O. B. Eastport, Me., 1920 er 


key less... 


carto 
mus’‘ard keyless 


mustard keyless............... 
California, per 
TUNA FISH—Per ¢ case, white 

Cal. 
Cal. %s Blue Fin 
Cal. Is 


Cal. Striped 
Cal. 


N.Y 
1 80 
2 55 
2 60 


N.Y. 30 
2 00 
1% 
1 05 
115 
Out Out 
3 50 4 25 20 
Out Out 275 
Out 
4 5 2 25 
4 25 23 
3 50 1 50 
cece Out = 
1 2. Eastern Ple Water.... Out 
125 on 10, Porto Kico.............. Out 
110 1 
1 00 2 00 
5 26 75 
out 
2 Out 
po 5 75 Extra Preserved....250 Out 
Out “1, Extra Preserved.....1 30 Out 
Out “1, Preserved...............125 Out 
2 85 “10, Standard Water...... 7 50 
| 
HERRING ROE*—No. 2, Standard... 
ut LOBSTER*—(Ib. Flats, 4 doz... 65 
Out % -Ib Flats, 8 doz... 3 
Out 1 30 1 75 
i 1 20 BLUEBERRIES—No. 10, 13 00 125 
| 1 00 2. Maine........... ...... 250 115 
1 90 CHERRIES§—No. 2, Seconds, Red........ 150 250 
105 Whtte..... O86. 2 25 
| out Water...... Out 
Out Syrup...... 225 2 30 3 35 
16 00 
Out Out 1 65 om 
Out 2 
160 145 Out es 
130 6130 
1m 3 75 
4 Out 2 00 
1 90 
ae 273 
56 
210 13 50 
AUERKRAUTI—No. 2, Standard........ 1 10 
1 50 4 25 4 50 
4 00 8 00 
13 50 
| 1 60 £00 
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MONEY WASTED IN ADVERTISING-- 


hurts advertising, yet it is no ones fault 
but the advertiser's.’ 

Why doesn't he spend his money for 
advertising like he does for everything 
else-carefully, wisely, to get the surest and 
best returns? 

Instead he throws it around, here and 
there, in all manner of visionary schemes, 
and then when he checks up returns, and is 
disappointed, he blames advertising. 

Then he proceeds to cut off his own nose 
to spite his face—becomes a clam on adver- 
tising, and turns everything down. Wrong 
again, 


All he need do to make his money spent 
in advertising pay greater dividends than 
any he has invested otherwise—get that— 
the greatest revenue producer in his busi- 
ness, or any business—is to use Cojl- 
mon Sense in buying advertising. 


Look at what yowre buying! Con- 
sider how the ad you are paying for will 
work—will it reach the men you want: 
regularly and continuously because of the 
need or requirement of the medium carry- 
ing it? Or isit a one time, “used once 
and thrown aside’ proposition—a hit or 
miss chance ? 


Just consider * 


THE 1922 ALMANAC 
Of The Canning Industry 


A leading officer in one of our leading Associations has called it the “Indispensible Book.” 
There is nothing like it, It is the industry's Year Book as you know. This Almanac 
contains the records of all packs, prices, rules and regulations, standards and grades, label 
weights, acreage and production statistics, and all that immense mass of data not published, in 
the one compilation, anywhere else. . 
Published once a year—early in January. Used every day of the year by canners, 
brokers and by all odds the most extensively used book by wholesale grocers. 


Here's a medium that is a zecessity, That's the place to advertise. 
We are now at work on the 1922 Almanac, Every progressive canner, as every live pe 
broker and all leading supply men, should have a good ad, in this Almanac. 


THE CANNING TRADE 
Publisher. 


Rates on Application. 
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Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry—$1.00 
4—The Canning Trade Almanac—$1.00 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 


THE CANNING TRADE, Baltimore, Md. 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


LITHOGRAPHED 


LA BE. LS cure 


GAMSE BUILDING, BALTIMORE, MD. 


H. D. DREYER & CO,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


PULP MACHINES AND PULP FINISHING MACHINES" 
—— F 0 


PULP AND CATSUP MAKERS 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes. pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 
Agents for Ontario—The Brown, Boggs Co., Hamilton Ontario 
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TWO OF OUR SPECIALTIES 
RETORTS 
‘Our Own Manufacture 
All Sizes in Stock for 
Immediate ate Shipment. 
Lest You F orget 
‘Canned Foods Week, 
March 1--8, 1922. 


ROBINS BECKETT CAN CLEANER 


Made in two styles. Illustration shows double 
machine for tops, bottoms and bodies. Single 
machine cleans tops and bottoms only. 


A. K. ROBINS & CO. 
(BOB SINDALL) 
BALTIMORE, MD. 


PROTECT YOUR STOCKS 


with adequate Fire Insurance 
coverage, at all times. You 
can less afford to remain un- 
protected this year than ever 
before, particularly when 
through 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


you can make a saving in in- 
surance cost averaging $6.40 
per thousand of insurance 
carried annually 


Mail your instructions to 


LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHIGAGO, ILLINOIS 


Officially endorsed by National Canners Association. 


SMILE AWHILE 


THE ODDS AGAINST HIM 


“Do you think you could care for a chap like me?” 
“Oh, yes, I think so—if he wasn’t too much like you.— 
The Bulletin (Sydney). 


IN ENGLISH CLASS 


Prof.— ‘What do you know about Fielding?” 
Stude—“Nothing much. I wags always a pitcher on the 
team whenever I played.’’—The Orphan. 


RUSHING PASSION 

St. Peter had had a busy day and Gabriel had not loafed 
any himself. 

Throngs had visited the gate and been looked over. 

Those who answered their questionnaires successfully and 
satisfactorily were admitted to the p. g. and the others “‘Go-ing 
down!” 

Finally, when the books were about to be closed for the 
day, a soul that had belonged to a newspaper man when on 
earth came puffing along. 

“What’ll we do with him—the books are practically closed 
for the day?”’ said Peter to Gabriel. 

Before Gabriel had time to answer, the shade of the jour- 
nalist timidly spoke up: 

“You might label me ‘Too Late to Classify,’ and let me in 
anyway. I can’t go to the other place—lI forgot my fire badge.” 
—Anonymous, 

CHEERFUL THOUGHT 

“Our only light in the darkness,’ says Sir W. J. Noble, 

with reference to the industrial slump, ‘“‘is that other countries 


are apparently just as badly off as ourselves.’’ Genial natures 
always seem to see the bright side of things.—Punch (London.) 
SOMETHING, ANYWAY 

“These stockings were no earthly good! Look at that 
place where the stitching looks like a stepladder.”’ 

“Well, well! You at least got a run for your money, 
didn’t you?” 

BETTER LABELING NEEDED 

The Chinaman could speak but little English, and the Eng- 
lishman could speak no Chinese; nevertheless, the dinner went 
off agreeably. 

There was one dish that pleased the Englishman. It was 
a. rich stew of onions, pork, mushrooms, and a dark, tender, 
well-tlavored meat that tasted like duck. 

The Englishman ate heartily of this stew. Then he cloced 
his eyes, lifted his hands and shook his head with an air of 
ecstacy. 

After this compliment to the dish, he said, interrogatively: 
“Quack, quack?” 

“No, no,” said the Chinaman. ‘‘Bow-wow.’’—The Chris- 
tian-Evangelist (St. Louis). 

READY TO HELP 

“Beg pardon, sir, but could you tell me if there is a man 
living in this hotel with one eye named John Hardly?” 

“Maybe I could help you out, Do you know the name 
of his other eye?’’—Black and Blue Jay. 


PROBING HIS DEPTHS 


“When did you first become acquainted with your hus- 


band?” 
“The first time I asked him for money after we were mar- 


ried.’’—London Opinion. 


BRIEF, BUT ENOUGH 

The sting of a bee is only a thirty-second of an inch in 
length. 

Another example of a little going a long way. —Life. 

FASHION NOTE 

Chloe—“I sho’ mighter knowed I gwine have bad luck if 
I do dat washin’ on Friday.” 

Daphane—‘‘What bad luck done come to yuh?” 

Chloe—‘‘I sen’ home dat pink silk petticoat wid de filly 
aidge what I was gwine keep out to wear to chu’ch on Sunday.” 
——Columbia (S. C.) State. 
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WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 
Huntley Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., a. 
Blowers, pressure. ‘See Pumps. 


BOILER COMPOUNDS. 


Jos. Dixon Crucible Co., Jersey City, te J. 
Grasselli Chemical Co., ‘Cleveland, 


BOILERS AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 

Renneburg & Sons Co., 
A. K. Robins & Co., Baltimor 
Bottle Capping Machines. See. Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 


BOTTLERS’ SUPPLIES. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
a Box Co., Baltimore. 

Dreyer & Co., Baltimore. 
Box Co., Louisville, Ky. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can. 


BROKERS. 


Cc. L. Jones & Co., 

J. M. Zoller Co., saieeee Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stenc ils 
Cabbage Machinery. See rent Machinery. 
Can Conveyors. See Conveyors and Carriers, 


CAN COUNTERS. 
Ams Machine Co., Max ow, + City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling , 


CANMAKERS’ MACHINERY. 


ame Machine Co., Max, New York City. 
BE. W. Bliss Co., Brooklyn x. 
ent. Can Me hy. Co. icago. 
John R. Mitchell Uo. Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars edie Co., Salem,-N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair Seott Co., Baltimore. 
Zastrow Machine’ Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Can ers’ Machinery. 


OAN-WASHING MAOHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Can Co., Baltimore. 

W. W. Boyer & *Co., Baltimore. 
Continental Can Co., ~ 
Fidelity Can Co., Baltimor 

Heekin Can Co., oO. 
Phelps Can Co., Baltimore. 
Southern Can Baltimore. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Aver Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Capping Machines, colderless. See Closing 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J, B. Ford Co., Wyandotte, Mich. 
- CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Huntley atte. oy Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Sect Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. 
Clocks, process time. 


See Washers. 
See Controllers. 
CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New “= City. 
E. W. Bliss Co., Brooklyn, 2 

Cameron Can Mech Co, mm. 
Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 


Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


W. Caldwell Co., Chic 
ie Porte Mat & Mfg. Co., La Porte, Ind 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover ie Co., San Jose, Cal. 
Ayars Machine Co., Sale 


Cookers’ retors. See Kettles, 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


oi COILS for tanks, 
H. Indianapolis. 
Jacketed Kettles. See Kettles, copper. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
CORN CUTTERS. 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, Ohio. 


Corn Mixers and Agitators. See Corn Cooker. 
Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Stecher Litho. Co., Rochester, N. Y. 
U. 8S. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 


Edw. Renneburg & Sons 
A. K. Robins & Co. Baltimo 
Zastrow Machine Co., 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DPECORATED TIN (for Cans, Caps, etc.). 


American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


. DISTRIBUTING SYSTEMS, corn. 


H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mchs. 


DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 


Enameled-lined kettles. See Tanks, glass 
lined. 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & 
Factory Stools. See Stoo 
Factory Supplies. See Tees Supplies. 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 


FIBRE PRODUCTS, boxes, boxboard, etc. 
7 and Cookers. See Corn Oooker- 


lers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., Jose, 
Ayars Ge. Sale N. - 
Mfg. Silver Wy. J. 

A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 


Filling Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 
Indianapolis. 
Rob Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


FLUX, soldering. 
Grasselli Chemical Co., es Ohio. 
Food Choppers. See Choppers. 
Friction Top Cans. flee ans, tin. 
fruit ——— See Cleaning and Grading 
chy., 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and 
Boi Mfg. Co., Silver Creek, 
Fruit Presses. See Cider er” Mehy. 
Gasoline Firepots. 
Gauges, pressure, time, etc. 
Equipment. 


See Cannery Supp es. 
See Power Plant 
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WHERE TO BUY—Continued 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See and Gr’d’ Meby. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
Ran Syrupers, Brines, etc.) See Cannery 
upplies. 
Ink, pring stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 


¥. H. Langsenkamp, Indianapolis, Ind. 
Sars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, pita jacketed. 
F. H. Langsenkamp, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufacturers. 
Calvert Lithograph Co., Detroit. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge *& Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, i & 
U. S. Printing & ‘Litho. Co., Norwood, Ohio. 


LABELING MACHINES, can 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. °C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. ‘ans. 
Pails, tubs, ete., fibre. See Fibre Containers. 


PAINT. 


Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. ; 
Western Paste and Gum Co., Chicago. 


PEA and BEAN SEED. as 


Seed Co., 
3. B . Rice Seed Co., Cambridge, N. Y. 


PEA CANNERS’ MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem 
ry 36 | Mfg. Co., Silver Creek, N. ¥. 
. K, Robins & Co., Baltimore 


Harvesters. See Farming ‘Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co. Columbus, oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuou: 
Anderson-Barngrover Mfg. Co., en Jose, Cal. 
Ayars Machine Co., Salem, N <a 
A. K. Robins & Co., Baltimore. 

Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
sie | Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Cannere’. 


ne R PLANT EQUIPMENT. 
w. entawell & Son Co., 
anh Dixon Crucible Co., Jersey City, N. J. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


MACHINERY. 
Indianapolis. 
K, Rob & Co., Baltimore. 
Sinclatre Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 


‘Regulators for Cookers, etc. See Controllers. 


Retort Crates. See Kettles, process. 

Retorts, steam. See Kettles, process. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Cannery 
Supplies. 


SALT, canners. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary =o top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., ‘Silver Creek, N. Y. 

Edw. Renneburg '& Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. See Baskets. 

Serap Bailing 

Serew Caps, bottle. ee. 

Sealing Machines, vote. ee Bottlers’ Mchy. 

Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all 


Leonard Seed Co., Chica 
J. B. Rice Seed Co., Cambridge, N.Y. 


Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 


Shooks. See Boxes, Crates, etc. 


STEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 


Huntley Mfg. Co., Silver Creek, N. 
fruit and vegetable. See and 
cers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 


Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS, 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pots and brushes, hice 
checks, rubber and steel type, burning 


brands, etc. 
A. K, Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINER 7 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


Sungiies. engine room, line shaft, etc. See 
ower Plant Equipment. 
and General Agents. See Gen- 


ents. 
“See Electrical Appliances. 


SYRUPING MACHINE. 
Anderson- Co. 
Ayars Machine Co., Salem, N. 3. 
A. K. Robins & Co., Baltimore. 
Syrup Testers (saccharometers). See Micro- 

scopic Apparatus. 
Tables, oitking. See Pea Canners’ Mchy. 


San Jose, Cal. 


METAL. 
H. Langsenkamp, Indianapolis. 
Co., Baltimore, Md. 


TANKS, glass lined s 
F. H. Langsenkamp, cute, Ind. 


TANKS, WO 

W. E. Caldwell Ky. 

Temperature Gauges. See Recording Instru- 
ments. 

Temperature Regulating Apparatus. See Con- 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’, 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. 7 
Huntley Mfg. Co., Silver Creek, mn... 

A. K. Robins & Go., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 
some Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 
ccuunanes Machinery. See Power Plant 
Equipment. 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. ‘See Glass Bottles, ete. 
Turbines. See Electrical Machinery. 
bea Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Wis. 
Warehouses. See 8 
Washers, bottle. ae Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. 2 
A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 

Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

a paper. See Corrugated Paper 

Wrapping a can. See Labelling Mchs, 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich, 
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| Combined 
} Deliveries She Capacity 
to Customers & Over 
as? 
FOUR FIVE HUNDRED 


SEPARATE MILLION CANS 


| FACTORIES PER ANNUM 
| "FACTORIES 
PHELPS CAN COMPANY 
Foot of Lawrence Street, Baltimore, Md. Plants at: Beltimore Ohio. 
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